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Tourism Northern Ireland

Consumer Sentiment Research
ROl Market — Wave 12 (April 2023)
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Research
background




Thisis the12th wave of our consumer sentiment research for the Republic of
Ireland (ROI). We have continued to look at consumer attitudes towards travel
in NorthernIreland (NI) and elsewhere, keeping an eye on how pertinentissues will
impact on consumer spend and holiday/short break intentions. This wave had a
special focus on the NI food & drink experience.

The research objectives:

Understand recent
travel experiences in NI

Assess current
attitudes towards

Analyse experiences
vl iy NI RO 21 and attitudes of food

further afield and drinkin NI




Sample - We spoke to a robust, nationally representative sample in the Republic of
Ireland

Age Gender Lifestage
18-24 49% 51%
25-34 31%
35-44
45-54 o 16%
- 0 A
55-64 = 11% 10%
Male Female : . . . . . .
65+ Pre-Family ~ Young Middle Older Family Empty  Older (45+),
Y Family Family Nesters no kids
1% describe in another way
= Socio Region

_— 18% Connacht / Ulster

27% Rest of Leinster

28% Dublin

s 27% Munster

#~  Fieldwork was conducted between 22 March and 11 April 2023



Key takeaways

S h Ort brea k an d day tr] pS - Thereisanincreaseinday trip and short break intentions by 4 percentage points and 3 percentage points
respectively, for the next three months compared to March 2022

- Compared to last year, long break intentions to Northern Ireland for the next three months have dropped,

intentions ontheincrease —

— |Ong tr]ps h]t SomeWhat likely a result of increased comfort with travel abroad
- VFM perceptions St]” h]gh NI continues to be viewed positively by those consumers researching it, particularly when it comes to food
. and drink, activities, and welcome/ hospitality. Food and drink is also the top motivator for trips to NI
_— relat]ve tO ROI, bUt those The lowest score among those researching was for value for money (VFM), although 43% of respondents
—— v | r r h] N re noticin still rated VFM for food and drink and accommodation as excellent to very good. This indicates that those
— aCt € y €searc . g dare Ot C g researching have noticed some degree of cost increase —but overall VFM perceptions have improved in ROI
costs have increased after dropping significantly back in October 2022

Three out of five people are planning trips abroad, which is up compared to last year but plateauing
—_ compared to the previous wave in late 2022. Trip abroad intentions had been steadily growing since
restrictions began to be lifted, soitis likely that COVID-19'simpact on trips abroad is now minimal

Among those not planning a trip abroad this spring or summer, cost is the key factor, with 39% of people not
taking a trip abroad because of it

o 1 1 The Northern Ireland food and drink experience rated very highly by those who've visited, with quality of food
= p yimgniyoy ' quiality
/’,ﬁ FOOd_ a.n d d fnn k .exper] ence Ve.ry and drink and service being among the highest-rated aspects
,;? pOS]t]VQ — pa rticu | d rly Wh enit Most people who have visited Northern Ireland in the last two years have visited restaurants, pubs, and bars
7 . for food, with 40% saying that their food and drink experience exceeded expectations, while 50% said it met
% comes to quality expectations
L




Value for money




Value for money score for NI continues to improve wave-on-wave —well
ahead of key competitors

Value For Money

Net Score
Poor value for money Good value for money Mar Dec Oct

z
Northern Ireland -3 -14 -18
Great Britain -21 -31 -31
Republic of Ireland -47 -48 -53

C1. When thinking of the following places as tourism destinations, to what extent do they offer value for money?



i

Market comparison —Value for money

Value for money perception improves
in both markets

* Net VFM score for NIlamong ROIresidents is -3, animprovement vs
previous wave
* Forthosein NI this score also improves —now sitting at +11, and has

recovered from drop in October —possible sign that concerns
around cost increases have dropped somewhat




Travel experiences




1in 6 in ROl have taken a break to NI so far this year

Day trips
16%

have taken a short
orlong break in NI

In 2023 Short breaks

49% said they were first time Long trips

visitors

4%

% of total sample who took... Other than NI...

% .
. 389/ tookabreakinROI

14% 23% wentabroad

360/0 didn’t travel at all

N=750 D1. Have you taken a holiday or short break in the Republic of Ireland, Northern Ireland or abroad for leisure purposes since the start of 20237



Travel intent




Intentions for day trips / short breaks up for NI vs. this time last year -
however long breaks fall back compared to March 2022 as trip abroad
intentions increase

Intentions of taking a break in spring 2023

64% .

i} 40/ 2 (1)

14% 14%
8%
Day trip Short break Longer break
Northern Ireland Republic of Ireland Britain m Abroad

N =750

E1l. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, NorthernIreland or Britain in the next 3 months (April to June)?



A quarter considering short breaks in coming months — similar levels to
early 2022. Around half actively planning, with June the key time for trips

Amount of short break planned

mBooked wm=Activelyplanning  Intendtostartplanninglater ~ Mayormay not plan

2 39% 31% 18%

are consideri-ng a 51% are actively planning or have booked a

short breakin NI trip to NI-11% of the total sample

inearly 2023
— Short break planned for
== 43%
ﬁ/o\‘\o—/zlt%
21% 200, 20% 30%
17% 23%

we W7 w8 W9 W0 W2 14%

April 2023 May 2023 June 2023 Don’tknow

; . Elb. Would you consider taking a short break of at least 1-3 nights in the Republic of Ireland, Northern Ireland, Britain or elsewhere abroadin April 2023 - June 2023
N =180 considering shortbreak g3 \which specificmonth, if any, did you have in mind for your break(s) in Northern Ireland/ E3. Have you booked or thought about planning this trip in Northern Ireland?




- Fewerthan1in 10 are considering taking along break in NI in spring /
a= earlysummer 2023

Amount of long break planned

E mBooked = Activelyplanning = Intendtostartplanninglater ~ Mayormay not plan

7% 14%

Long break planned for

8%

are considering a
long breakin NIin
next 3months

April2023  May2023 June2023 Don't know

Elb. Wouldyou consider taking along breakin NIin April 2023 — June 2023 / E2. Which specificmonth, if any, did you have in mind for your break(s) in NorthernIreland
N =60 considering long break E3. Have you booked or thought about planning this trip in NorthernIreland?




Relaxation/ fun remain key motivators for trips to NI —but interesting to see
== food and drink increase in importance

Trip motivations (long and short combined)

W12

W10 . . 350/0 . 180/0

W9 . To enjoy great food and drink 19% Totakemy childrentoaplace 15%
24% they will enjoy 18%

= .
Ry Torelaxand unwind ; ?3% Totake advantage ofan 15%
36% attractive special offer for 16%
accommodation 9%

33%

Tohavefun 16% 17%
38% To try something new 20%
11%
27%

To escape and getaway from it 34%

all 24% Aplace/ destinationin 11%
NorthernIreland Iamreally 12%
To enjoy / discover a new part of 23% familiar with 19%

NI have not visited before 31%

. . . 0
To get aunique visitor ﬁoﬁ
To have dedicated time to bond 18% €Xpenence 15%
15%

with family or friends

\.
AR
~ .
=3

\
,\i q

23%
. . 0,
7 , o _ . To enjoy a luxurious m/on o
= Toenjoy stayinginreally nice _ 18% experience / pamper myself
accommodation

E4a. Thinking about your upcoming trip(s) in Northern Ireland, which of the following are the three most important motivations for taking the trip?



Large/ medium hotels still top accommodation types; immediate family
— featureshigher than travel with friends at this moment

!

Where staying (combined; showing 10% or higher) Who travelling with (long & short combined)

@ Immediate family
@ Partner / spouse
points vs. W10

g, SN i -
/ (1 r . '
s Mo

Larger hotels

Medium-sized hotels

=
=

Family hotels

Small hotels

Self-catering

B&Bs

Guesthouse

E5. Who do you intend on travelling/sharing your holiday(s) with?
N=172 E7. Thinking about your upcoming break(s) in Northern Ireland, what type of accommodation do you expect to stay in?




City breaks clearly preferred over other types of holiday —notable that
“exciting” holidays on therise again

Type of break preferred Type of trip preferred
City
Laid back holiday
Coastal 35%

@ Exciting holiday rIpercentage
pointsvs. W10
@ A bit of both

Lakeside 17%

Rural 17%

E6. Thinking about your upcoming trip(s) in Northern Ireland, what type of trip would you prefer?
N=172 E36. Which of the following best describe your upcoming short break(s) or long trip(s) in NI?



Two fifths of ROI consumers are likely to book their accommodation
directly with the provider

How they planto book their trip

Hotel / accommodation website

Travel comparison website

Airbnb website 35-54s most likely to

book direct (49%)

== Inperson

Overthephone B
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Travel agent website §e¥

)

L5
N
N

AR, AN
\ N
\

N N

N=172 E8W12. How do you plan to book your upcoming short or long break in Northern Ireland?



‘ Forsummer 2023 slight dips in short break / long break intentions
g compared to this time last year - interest in trips abroad may be driving
this

Intentions of taking a break in summer 2023

S -

48%

= 27% .

\/ -

42%

R

2 yagy 27
23% 229/ b .
= 19% ’ 18%
11%

2 Day trip Short break Longer break
=
>
Z7 Northern Ireland Republic of Ireland Britain = Abroad

~ N=750 E24a. Would you consider taking any of the following types of trips in the Republic of Ireland, NorthernIreland or Britain in summer 2023 (July to August)?



N =194

For trips in summer, coastal breaks are more likely to be considered
than earlier in the year. Reasonable number already actively planning

Amount of short break planned

mBooked wmActivelyplanning mIntendtostartplanninglater  Mayormaynotplan
Type of break considered

0 0
City 9% 21%
Coastal
Amount of long break planned
Lakeside mBooked = Activelyplanning m=Intendtostartplanninglater ~ Mayormaynotplan
Rural 16%

E24c. Which of the following destination types would you consider this summer (i.e. July to August)?
E25. Thinking about your possible summer break in Northern Ireland, have you booked or thought about planning this trip?



3in 5 planning holidays abroad - July and August will be the key months
for travel abroad. Most have already booked or are actively planning their
trips

of total sample of this cohort are When trips abroad are planned for
0 are considering 0 actively planning or

>8% abreak abroad 68% have booked their

inthenext 6 trips

months

April

In Wave 10 (conducted in December) 62% were considering May

breaks abroadin the following 6 months —this figure has
been growing wave-on-wave but we appear to have reached
a plateau. However when compared to a year ago (March June
2022) thisis up 8 percentage points from 50%

What type of trip are you considering? July
68%
Auqgust
33%
16%
7%
- — Don't know
Sun holiday City break Outdoor activity Cruise
/ adventure
holiday

E29.In which of the followingmonths are you considering travelling?
E14. Have you booked or thought about planning this trip abroad?
E15New. What type(s) of holiday or short break abroad are you considering?




Key trip abroad motivations are relaxation/ escapism, with climate also high on the
list. Among those who aren't going abroad, cost is a key factor — 39% either assumed
- tripwouldbe too expensive or found this the case after research

Tripabroad motivations Why not planning trip abroad this spring/summer
Tordaxandunwind | -
Toenjoyawarm/sunny climate || NG -7 Haven'tlookedinto
1oy y ’ possible trips because it 23%

would be too expensive
43%

To escape and get away fromit all

Tohavefun

34% Planning a trip abroad at 20%
a different time of year

Toenjoy great food and drink |G 0%
Researched a possible
To enjoy beautiful scenery || G 2% trip but did not book 16%
becauseit wastoo
) ) expensive
Haven't travelled much since Covid |G 9%

Would normally take a
tripabroadinspring / 16%

summer but am not °
interestedin doing so...

To visit famous landmarks / historic sites 15%

To enjoy stayingin really nice accommodation 14%

Would never normally
14% takeatripabroadin 9%
spring / summer anyway

Got agood deal on travel / accommodation

E15bNew. What has encouraged you to consider a holiday or short break abroad this spring / summer (March to August)
El4c. Youmentioned that you are not planning a break abroad this spring / summer (March to August). Which of the following best describes your reasons for not taking a break abroad?




Market comparison — Trip expectations

% Long trip intentions down, short /

' day trip intentions up inboth

== markets vs. this time last year

’/'/

= Day trips / short breaks intentions increase slightly in ROI and

significantly in NI vs. March 2022 (40% of NI residents are likely to take
ashort tripin next 3 months vs. 31% last year)
However long trip intentions drop in both markets - likely due to
post-Covid re-emergence of trips abroad

7



Food & Drink




Restaurants, pubs / bars, hotels - the top 3 places they ate out during their
last short break or holiday in NI

E Where dined out during last short break/holiday in NI
=S Restaurants 59%
Pubs or bars 49%
Hotels 41%

Fast food / takeaways 39%

Cafés and coffee shops 37%
== Street food / food truck outlet 23%

Visitor attraction restaurant or café 21%
g At afriend or relative's home 13%
None of the above | 3%

#~" N=427 (those who have taken a break in NIin the past 3 years) K1. Which, if any, of the following did you eat out in during your last short break or holiday in Northern Ireland?



' ROI consumers are more likely to have tried local drinks/ visited alocal food
- market. Some interest in less-tried activities like food & drink events/ festivals/

visiting breweries

Food/drink experiences participatedin

Tried local drinks

g Visited a local food market
> Afternoon tea

—

/

— Had a picnic/ BBQ

—

= Attended afood & drink event
= ’,ﬁ Went to afood & drink festival
— orevent

Went on afood & drink tour

Visited a distillery / brewery

Went to a cookery school /
'make it yourself' experience

None of the above

~ N=427

Interest in participating in food/drink experiences

Trylocal drinks

Visiting a local food market
Afternoontea

Picnic/ BBQ

Attend a food & drink event
Food &drink festival

Food &drink tour

Distillery / brewery

Cookery school / 'makeit
yourself' experience

None of the above

K2. And which, if any, of the following food & drink experiences did you participatein?;
K3.If youwere to take a short break or holiday in NorthernIreland in the future, which of the following would you be interested in?



~ N=328stayedin serviced accommodation

90% say food experience met or exceeded expectations — with Google and
social media the key sources of info when it came to choosing places to eat out

Food experience at accommodation versus expectations

50%
40%
10%
Exceeded Met expectations Fell below
expectations expectations

Research/booked places to eat before short break/trip

40%
30% 29%
Yes,researchedand Yes, researched places No
booked placestoeat toeatbefore the trip,
before the trip but didn't book
anything

Sources of information to choose places to eat out (10% or
higher)

Google
Social media 40%

Online review websites 20%
Talking with locals

Travel guide websites 16%

Personal advice from accommodation
provider

Apps BRER

Information / advice from visitor 129%
attraction °

Other websites

E B
=
: S S
o
>

K12. Thinking again about your accommodation, did the quality of the food experience at your accommodation meet your expectations?

K13. Did you research or book places to eat before yourlast short break or holiday in Northern Ireland?
K14. Which, if any, of the following sources of information did you use to help choose places to eat out?



Eating pub food and drinking at alocal pub are appealing, along with restaurants and
food markets

Food & drink experiences they would like to try in future (total Activities that would appeal to them
sample)

Eating pub food Drinking at alocal pub

Eating simple, locally sourced foodin

(502 lrasie s Tasting the food/ drink at local

food markets

Casual street food / truck dining _ _
Eatinglocalice cream
Following the dining tips of locals
Having afternoon tea
Eatinginan unusual setting

Casual street food / truck dining
Afternoon tea

Drinking local drinks
Brunch

Buying local food produce Brunch

Goingon adistillery / brewery

Buying food from local farmer’s markets T

Doing my own cooking in self-catering

accommodation Having fresh seafood

K15. Which, if any, of the following types of food & drink experiences do you think you would most look forward to enjoying if you were to take a short break or holiday in NorthernIrelandin future?

N=750 K16. And which, if any, of the following activities do you think would appeal to you?
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