


Male

49% Female

51%

10%

21%

20%

18%

15%

16%

18-24 years

25-34 years

35-44 years

45-54 years

55-64 years

65+

Base n = 751

GENDER AGE LIFESTAGE

REGION

Dublin 28%

Rest of Leinster 27%

Munster 27%

Ulster/Connacht 18%

A robust, nationally representative sample of 751 in the 
Republic of Ireland

Pre-Family 22%

Young Family 8%

Middle Family 12%

Older Family 26%

Older (45+) No Kids/ 

Empty Nester 32%
ABC1

42%

C2DE

58%

SOCIAL GRADE

Fieldwork conducted from 3rd – 9th Sept 



Pessimistic outlook prevails 
with Covid related anxiety still 

evident

Clear unease with engaging in 
indoor tourism activities, but 
good openness to outdoor 

activities

NI positively perceived as tourism 
destination with favourable views 

of Belfast and the beautiful 
countryside of NI. Also 

considered good/fair value for 
money

With Covid-19, safety and 
security is top of mind when 
considering holidaying in NI, 

while nature parks and castles 
the preferred activities if visiting 

Positively, 1 in 5 have travelled 
to NI since July. Although there 

is interest in travelling to NI, 
holidaymakers are hesitant to 

book

To relax/rewind and get away 
from it all the top motivators to 
travel to NI. Younger groups 
taking longer breaks likely to 

spend considerably more than 
others

Key Findings



Covid-19 and 
Tourism
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Negative outlook will continue to impact travel intentions

younger families most pessimistic

43%

37%

20%

The worst is still to come

Will stay the same

The worst has passed

How is the Covid situation going to change in the coming month?

More negative outlooks 

among 25-34s (49%), those 

with Young / Mid Families 

(49%), and those in Leinster, 

outside of Dublin (50%)

More positive outlooks 

among 45-54s (26%), those in 

Connacht / Ulster (23%), 

those with Older Families

(26%)

Q1a Regarding the situation of Coronavirus in the Republic of Ireland and the way it is going to change in the coming month, which of the following best describes your opinion?

Base n = 751
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Widespread anxiety largely driven by fear of contracting the virus –
Safety will be an important message to convey

9%

50%

30%

10%

Not at all

Occasionally

Frequently

All the time

How often have you felt anxious / concerned 

during Covid?
Main causes for concern

72% Me / family and friends getting 
Covid-19

65% Concerned about a second 
wave

60% Uncertain about the future

56% Uncertain about the economy

40% Worried about money

Q2 How would you describe your stress and anxiety levels during Covid-19? / Q3 What are the main things which are causing you to feel anxious/ concerned?

N = 751 / 684, all ‘concerned’
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Older generations more worried about contracting the virus, future 
uncertainty & money worries more prevalent with younger groups 

Me / family & friends 

getting Covid-19 72%

45+ year olds 76%

Highest Amongst

Concerned about a 

second wave 65%

45+ year olds 70%

Highest Amongst

Uncertain about the 

future 60%

18-24 year olds 71%

Highest Amongst

Uncertain about the 

economy 56%

Males 63%

ABC1s 63%

Leinster 63%

Young Families 65%

Highest Amongst

Worried about money

40%

Under 45s 49%

Young Families 55%

Highest Amongst

Q3 What are the main things which are causing you to feel anxious/ concerned?N =  684, all ‘concerned’



8

Anything involving being cooped up with other people makes us 
nervous – pushing outdoor activities will get best response

44% 43% 39% 36% 33%
23% 19% 18% 18% 17% 14% 12%

26% 29% 31% 31%
42% 39%

64% 60% 61% 58%
72% 69%

Shopping
Holidays in

ROI
Outdoor

attractions

Working
(outside
home)

Restaurants
/ cafés

Activities
with hired
equipment Pubs/Bars

Outdoor
festivals

Public
Transport

Indoor
attractions

Holiday
abroad Bus tours

Most at ease Most nervous

Feel at ease doing this

Nervous doing this

Q4 How do you feel about engaging in these activities this year?

N = 751

Levels of anxiety about general activities
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Less anxiety about holiday activities than day-to-day – people happier 
visiting gardens or castles than restaurants – need to capitalise on this

76%
68% 67% 63%

56%
47% 46% 46% 46% 44% 42% 38% 38% 34%

6% 8% 10%

13% 17% 23% 25% 26% 25% 29% 27% 30% 33% 37%

Walking /
hiking Cycling

Nature
reserve

Visit
gardens

Outdoor
sports

Farmers'
market

Adventure
parks

Historic
house /
castle

Visitor /
heritage
centre

Zoo /
wildlife
park

Water
sports

Sailing /
boat trips

Museum /
gallery Swimming

Most at ease Most nervous

Levels of anxiety about tourism activities

Q7 How do you feel about engaging in these activities this year?

N = 751

Feel at ease doing this

Nervous doing this



Notably high 

amongst older 

groups aged 65+ 

(46%) and ABC1s 

(43%)

Confidence in holidaying on the Island of Ireland is low, improving 
in Q2 2021 – People need to be convinced to travel earlier

Q5b. How confident are you that you would be able to go on a short break / holiday on the island of Ireland in the following months? 

26%
34%

41%
45%

11%

12%

16%

30%

September Oct - Dec Jan - Mar 21 Apr 21 onwards

Fairly Confident Very Confident

Only 

37%
Confident in 

being able to 

holiday on the 

Island in 

September 

Base n = 751



Feeling of unease around Covid-19 is the main barrier to 
travel – government restrictions less of a concern

61%

40%

35%

33%

32%

29%

27%

26%

16%

8%

I have concerns about catching COVID-19

It's not responsible to travel in this period

Personal finances

I have a general unease about travelling

Restrictions on opportunities to socialise

Fewer opportunities to eat/drink out

Restrictions on travel from government (national
or local)

Fewer things to do/places to visit

Local residents may be unwelcoming

Limited available annual leave

Why would you feel uncomfortable taking a break in NI in September?

40% under-45s

Q6 Which of the following contribute to you being ‘not very confident’ or ‘not at all confident’ about taking a Northern Ireland short break or holiday in September?

N = 469, all not confident about travelling in NI



Perception of NI as a 
Holiday Destination
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Belfast & the countryside - positive recall for NI, but Covid still 
a concern – key factors that would resonate

‘Friendly people and beauty countryside and find Belfast a vibrant 

city’

‘Nice beaches, Giants Causeway and the long bridge. Tours 

around Derry.’

‘It's a great place to visit, but I would be worried about attitudes to 

Covid 19 as we do not seem to be acting on the same 

guidelines.’

‘Plenty of natural beauty as well as places/buildings of historical 

interest.  Easy to travel to/from the Republic.’

‘I'd be happy with Northern Ireland as long as there are luxury 

hotels, good restaurants, and good shopping - but ONLY when 

Covid is no longer a threat’

What first comes to mind when you think of NI as a short break destination?

Q14 What first comes to mind when you think of Northern Ireland as a short break destination? 

N = 751



With Covid-19, safety and security is top of mind when 
considering holidaying in NI – reassurance is vital 

Q15. If considering booking a short break in Northern Ireland, which of these factors will be most important in your decision on where to go and stay? 

Safety and security 

specifically related 

to Covid-19

55%

Accommodation 

costs

46%

Value for money in 

the destination

45%

Attractions to visit 

in the area

39%

Ease of 

travelling/distance 

to destination

33%

Availability of 

options for eating 

in / out

29%

Accommodation 

choices

26%

Ease of travelling 

within destination

26%

Short Break in Northern Ireland – Key Considerations

Base n = 751
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Other than Covid, money and inconvenience are the real barriers for 
most – need to dial up image of NI as an easy alternative to travel abroad

13%

10%

10%

8%

7%

3%

16%

16%

9%

Can't afford it / cheaper to go abroad

Difficult / too far to travel to

Currency exchange

Political / religious tensions

Boring / too similar to the Republic

Bad weather

Uncomfortable travelling there during Covid

Nothing - it's a great place to visit

Other

What would stop you holidaying in NI (other than Covid)?

18% 

Munster

‘Expensive for a staycation, better 

value to just go abroad 

somewhere sunny’

‘The image we have received 

over the years is hard to replace 

with one of easygoing people and 

happy occasions’

13% 

over-55s

‘Any advertising I have seen for 

Northern Ireland just shows the 

Titanic Centre and pubs’

Q17 Putting the current health crisis aside, what are the main reasons for not holidaying in Northern Ireland? 

N = 751



Nature reserves and castles the preferred activities – zoos should also 
be pushed among those with young families

38%

31%

27%

21%

18%

17%

15%

15%

12%

Visitor / heritage centre

Zoo / wildlife park

Farmers' market / food
producer

Outdoor adventure parks

Swimming (in a pool / lake
/ sea)

Sailing / boat trips

Outdoor sports

Cycling

Water sports

Top activities they would be interested in if holidaying in NI

49% young/ 

mid-family

Q18 Which of the following activities would you be interested in engaging in if holidaying in Northern Ireland?

N = 751



Two thirds see little difference between handling of Covid in NI 
and ROI – unlikely to feel less safe in NI than at home
How well do you think NI has dealt with Covid, compared to the Republic?

8%

65%

27%

NI has handled Covid better than ROI

NI has handled Covid similarly to ROI

NI has handled Covid worse than ROI

73% think NI has handled Covid 

similarly or better than the 

Republic

Those who have been to NI since 

early July still more likely to say NI 

has handled Covid worse – 29% vs. 

14% who say better

Q16 Compared to the Republic of Ireland, how well do you think Northern Ireland has dealt with Covid-19?

N = 751



Vast majority see NI as good or fair value for money – bigger 
influence on younger age groups

NI value for money as a tourist destination

28%

57%

15%

Good value for money

Fair value for money

Poor value for money

27%

38%

33%

25%

20%

22%

18-24

25-34

35-44

45-54

55-64

65+

% see NI as good value for money – by 

age group

Q19. When thinking of Northern Ireland as a tourism destination, to what extent does it offer value for money?

N = 751



Travel Intentions
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A quarter had plans to travel to NI which were impacted by Covid –
room to ensure these trips are not cancelled completely

64%
have had plans to take a holiday 

either on the island of Ireland or 

abroad impacted by Covid-19

43%

33%

23%

Abroad

In the Republic of Ireland

In Northern Ireland

% of total sample who have had travel plans impacted…

29% 45+

Q20 Has Covid-19 impacted any of your plans to take a break in Northern Ireland, the Republic of Ireland or abroad over the past 6 months?

N = 751



Despite, 1 in 5 have holidayed in NI since July, just 6% taking 
short trips - Potential to encourage more overnight stay in NI 

Q21a. Have you have taken any of the following types of leisure trips in Northern Ireland since early July?Base n = 751

18%
Have taken 

some sort of 

holiday in NI 

since July

Short Trip (close to home 

up to 12 miles/ 20 kms)

Day Trip (more than 12 

miles/ 20 kms from home)

Short Break (1-3 nights) Long Break (4+ nights)

7% 8%

6% 3%

Trips to Northern Ireland since July



Just less than 1 in 3 taking short breaks in ROI - Potential to 
encourage to choose NI instead for short trips

Q21a. Have you have taken any of the following types of leisure trips in Republic of Ireland since early July?Base n = 751

60%
Have taken 

some sort of 

holiday in ROI 

since July

Short Trip (close to home 

up to 12 miles/ 20 kms)

Day Trip (more than 12 

miles/ 20 kms from home)

Short Break (1-3 nights) Long Break (4+ nights)

32% 36%

27% 9%

Trips in Republic of Ireland since July



Negative NPS unsurprising as people unlikely to recommend travel 
at the moment – but positive with those who took longer trips

33%

42%

24%

Promoters
(9/10)

Passives
(7/8)

Detractors
(0-6)

NPS

-9

37%39%24%

25%45%30%

NPS

-13

Promoters Passives Detractors

Promoters Passives Detractors
NPS

4

NPS – those who have travelled to NI since early July

Short / day trip 

(less than a day – n = 95)

Day / long break 

(at least one night’s stay – n=61)

Q21c. Thinking about your trip(s) to Northern Ireland, how likely are you to recommend it as a holiday destination to friends or family?

N = 137, all who have holidayed in NI
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Q22. Do you intend taking a break of at least 4 or more nights in the NI in the next 6 months? Q23. Which specific month, if any, did you have in mind for your break(s) in NI.

Intentions to holiday in NI spread out across next few months –
important to encourage hesitant holidaymakers to book

% share of all pet policies

intend to take a short break    
to Northern Ireland

How much of your short trip have you 

planned

12% 29% 20% 18% 13% 26%

September November December January LaterOctober

*Intention to take a short break to Northern Ireland in:

11% 23% 66%

Booked all of it Booked some of it Booked none of it

N =751

N =96

N =96

13%

12% don’t 

know

*Respondents could be intending on going on more than one trip
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Longer stay holidaymakers have at least booked some of it
although many of them are waiting till February or later

Q22. Do you intend taking a break of up to 3 nights in the NI in the next 6 months? Q23. Which specific month, if any, did you have in mind for your break(s) in NI.

% share of all pet policies

intend to take a longer break 
to Northern Ireland

How much of your longer break have you 

planned?

2% 15% 25% 11% 16% 41%

September November December January LaterOctober

*Intention to take a longer break to Northern Ireland in:

34% 24% 42%

Booked all of it Booked some of it Booked none of it

N =751 N = 44

(caution low base size)

N = 44

(caution low base size)

6%

13% don’t 

know

*Respondents could be intending on going on more than one trip
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Untapped potential as half of people in ROI have not holidayed in 
NI – need to convince them now is the time

14%

41%

3%

18%

6%

23%

Have been on a longer trip

Have been on a short trip

Have not been on holiday but have
stayed overnight

Have not been on holiday but have
made a day trip (leisure reasons)

Have not been on holiday but have
made a day trip (non-leisure

reasons)

Have never been to Northern
Ireland

51% have been to 

NI on holiday

26% have been to NI 

but not on holiday

23% have never 

been to NI – clear 

regional split here

38%

22%

17%

12%

Munster

ROL

Dublin

Connacht / Ulster

Have you ever been to Northern Ireland…?

Q24a Have you ever taken a short break (1-3 nights) or longer holiday (4+ nights) in Northern Ireland before? / Q24b Have you travelled to Northern Ireland for any of the following reasons?

N = 751
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A variety of motivations for travel, but a clear sense that people 
need to get away from it all at the moment

57%

41%

34%

28%

28%

27%

23%

9%

9%

6%

To relax and unwind

To escape and get away from it all

To enjoy great food and drink

A place/ destination in Ireland I really wanted
to visit

To have dedicated time to bond with family or
friends

To have fun

To take my children to a place they will enjoy

To pursue my sport or hobby

To recreate my own childhood holidays for
my children

A place/ destination in Ireland I am really
familiar with

Motivations for longer / short breaks (combined)

47% longer 

breaks

Who travelling with

Partner / spouse47%

Immediate family35%

Friends31%

Few significant differences in 

motivation and travel companions  

between shorter and longer breaks

Q26. Thinking about your upcoming SHORT / LONG trip(s) in Northern Ireland, which of the following are the three most important motivations for taking the short trip? / Q27. Who do you intend on 

travelling/sharing your SHORT / LONG holiday(s) in Northern Ireland with?

N = 96, all who have a short trip planned + 44, all who have a short trip planned
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Younger groups taking longer breaks are likely to spend most 
– average spend on activities overall is above €100

Activities / shopping

Food and drink

Travel

Accommodation (per person 
per night)

€105

€95

€89

€85

Average expect to spend on upcoming trip per night

Under 45s 

(n=64)

Over 45s 

(n=44)

Those with 

children (n=63)

Those without 

children (n=45)

Long break 

(n=44)

Short break

(n=96)

Avg. spend on 

accommodation

Avg. spend on 

activities

€96

€70

€92

€70

€107

€83

€118

€85

€106

€103

€116

€106

Q28. During your trip in Northern Ireland, how much would you be willing to spend on the following each night? (€)

N = 96, all who have a short trip planned + 44, all who have a short trip planned


