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Overview - Autumn 2023

TheAutumncampaignwilllaunchin Nland ROlon 2"d October for a 6week period, ending 18 November.

A In NIthe campaignis mainly focused on Natural Quality Seekers.
A In ROlthe campaignis mainly focused on OpenMinded Explorers

A small burst ddocialmediaactivity hasalsobeenplannedfor theROIlIndulgent Relaxerssegmentas
previouslyresearchdentified this segmentwith ahigh propensityto takeashortbreakin Northern Ireland
Feedback from the industry also suggests continued strong bookings from this segment

Thecampaignisdesignedto supportthe industry bydriving shortbreaks andnspireour segmentsto see,do
andspendmoreonashortbreakin Northernlreland.Offers recruited via eop fund will help to drive
conversion and show the&lue for moneyn Northern Ireland, which is extremely important given the ooist
living crisis.

Thecampaignbuildsknowledgeof whatNorthernlrelandhasto offer, communicates how convenient itand
deliversclearand compellingreasons to visit

ThecampaignisunderpinnedbyaPR, Influencer andontent approach thasupportsthe campaign



Regional Rotations

We would encourage you to align your marketing activity with the regional rotations where possible to maximise the .

Final Media plans will be emailed to Councils in the next few weeks.

Week Commencing:

2"d October- Derry ~ Londonderry

oth Octoberp Fermanagh& Tyrone

16" October p Causeway Coastal Route
239 Octoberp Armagh & Down

30t October- Mournes & Strangford

7" November- Belfast




Co Op Fund

We are again deliveringca- operative marketing fund (via Northern Ireland
Hotels Federation)

Supportingbusiness, by encouragingpem to undertaketheir own marketing.

Byaligning with oursyou carmaximiseyouroverall reach and engagement.

Details

ATargeting Republic of Ireland customers only
A50% Funding

AFunding up to £3k per entrant

AClosing date for applications: 11th September
2023

AFurther details: https://www.nihf.co.uk/
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Marketing support for
accommodation, visitor
attractions and experiences.

Tourism Morthern Ireland
isonce again preparing to
provide industry support to
helpwith the marketing of
tourism businesses.

It will deliver a range of digital and other
advartising. The Morthern Ireland Hotels
Fedaration will assist the industry in
supporting this activity and sacuring
direct business.

There are two different waysyou can get
imeoteed in this campaign, outlined to tha
right.

Thecampaignwill take placa from 2nd
October to13th Movember 2023, The
Closing date for entriesis 11th Septemibar
2033 and further information is available
atnihfoo.uk.

nPaian Timetabhe

Thie campalgniwil start on 2nd Ocober 2033
[vwill runtirough e L3th Niovemiber 2022
Al adwvertsing must be compisted by 13th
Miyember.

Themedweekswill nun as part of this
Campaign and partcipants ans encoura ged o
suppart these where possioie, The Iniul dramn
pitan for theseweeks 1s as foliows:

w/C Ind 0 - Demy- Londondamry
w./c o Oct - Fermanagh & Tyrone
W VEThiDO - Causeway Coast & Giens
w0 33rd Do - Armagh & Down

'w.fC 30th OCT- Mournes & Surangioed
W BN Now - Balfast

Embrace a (Hant Spir
Morthefin
Me1ANA  the Markerng Campaignwillfeare
brace  thewouismbrand for Norchem
amant Irefand. “Worthern Ireland - Emibrace
-k a Gane Spiriewill communicates &
p‘!rlt highquallty epefance ovishors
- thit 1s recognisable as a disdncovely
Miorthern Ireland ecperience.

Allpamidpants In the campaign ane
encouraged o LEe this branding

wherewar possible.

Flease note

»  Duetcbudgetary constraints, this funding is
‘tangeting Republic of Inetand oustomers only.

»  Funding supportwill bo at 50%.

v Maimum £3.000 funding par entrant.

»  ‘Shori-tarm promotional costs onlywitha
meantirum of 20% spand on produscion o
admin.



https://www.nihf.co.uk/




