




Artificial Intelligence (AI) refers to computer systems capable of performing tasks that typically 
require human intelligence. For small businesses, AI can be thought of as smart software that can:

• Automate repetitive tasks

• Analyse large amounts of data quickly

• Make predictions and recommendations

• Understand and respond to human language
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https://www.youtube.com/watch?v=_Vq-TBzj0jU




• Enhanced efficiency and cost savings
• Improved customer experience
• Data-driven insights
• Competitive advantage
• Enhanced marketing and sales
• Operational improvements
• Innovation in travel planning



Challenges and Considerations
• Data privacy and security concerns
• Need for AI-skilled workforce in the tourism sector
• Balancing AI automation with human touch
• Ensuring ethical use of AI technologies



| =

https://www.youtube.com/watch?v=hIIlJt8JERI




Customer Experience
• Do you want to offer personalised travel recommendations?
• Are customers experiencing delays in getting responses to their queries?
• Could AI chatbots provide 24/7 customer support?

Marketing & Outreach
• Are your marketing campaigns targeted effectively to specific audiences?
• Do you want to automate social media management or content generation?
• Can predictive analytics improve your campaign performance?

Operational Efficiency
• Are repetitive administrative tasks consuming too much time?
• Are there inefficiencies in booking or inventory management processes?



Innovation & Differentiation
• Are you looking to add innovative experiences like AI-powered trip planners?
• Do you want to use AI to differentiate yourself from competitors?

Ethical and Practical Considerations
• Are you prepared to address data privacy concerns?
• Do you have staff who can champion the use of AI tools?
• Can you balance automation with a human touch in customer interactions?

Data Insights
• Are you fully leveraging customer data to understand preferences and trends?
• Could AI tools help analyse visitor behavior or market demand?
• Do you want to make data-driven decisions faster



Set a realistic budget for AI adoption – Time or Money
Explore customer pain points: Where can AI enhance the experience?





• Social Media Management

• Website Platform

• Customer Service Platforms

• Email Marketing

• Analytics Tools

• Booking Systems



• Assess AI knowledge
• Identify AI champions
• Address AI misconceptions
• Brainstorm AI applications
• Discuss AI impact
• Set AI timeline
• Establish AI goals
• Plan AI upskilling
• Consider AI ethics



• Share hospitality AI examples
• AI job benefits
• Improve customer experiences
• Solve daily problems
• Balance AI and human touch
• Explain data privacy
• Highlight skill opportunities
• Explain AI simply
• Encourage open discussion
• Have an AI Policy 
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Ethical Considerations
• Transparency in AI-generated content
• Avoiding bias in AI-produced materials
• Balancing AI efficiency with authentic human creativity
• Respecting copyright and intellectual property
• Sustainability impact

Best Practices
• Carefully review terms of service for all AI tools
• Implement clear policies on AI usage within your organisation
• Regularly audit AI outputs for quality and ethical compliance
• Invest in paid services for sensitive or high-stakes projects





The Willy Wonka Experience
• This event, held in February 2024, became a viral sensation for all the wrong reasons:
• Organisers used AI-generated images to advertise an immersive "Willy's Chocolate Experience"
• The event was held in a sparsely decorated warehouse with minimal props
• Families paid £35 per ticket for what was described as a "dystopian nightmare"
• The event was shut down after numerous complaints, with police called to the scene

This incident highlights several key issues with AI use:
• Misleading marketing: AI-generated images created unrealistic expectations that the event couldn't 

meet.
• Lack of human touch: The event failed to provide the immersive, personal experience that tourists 

expect.
• Legal and ethical concerns: The event's failure raised questions about consumer protection and false.
• Damage to reputation: The event went viral, causing significant negative publicity for the organisers and 

the local tourism industry.



Wednesday 29th January 10:00 – 11:00

Wednesday 12th February  10:00 – 11:00

Wednesday 26th February  10:00 – 11:00

Wednesday 12th March 10:00 – 11:00
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