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The opportunity

Campaign Insights: Naomi Waite Director of Marketing

4 Your Next Steps







The Opportunity:
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The Focus:
NI & ROI
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NI & RI

Island of Ireland:
213 (63%) NI overnight visitors

NI:

40% overnight stays

ROI: 1.3 million visitors

Campaign:
20 Jan- 31 March
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’_ Maximise opportunities: 1. understand, 2. support, 3. extend
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The Approach 2%
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Stand Up & Lean Clarity = Conversion Input = Output

7




#™. TOURISM
 ; NORTHERN
IRELAND

Augmenting reach and impact %
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Collective iline Rising Tide
multiple voices | and online | | .

Individual
one voice
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e Active Maximisers

. Open Minded Explorers

\’ Indulgent Relaxers

* Aspiring Families

e

« Natural Quality Seekers
% Social Instagrammers 7
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omﬂ Minded Exmrers ROI
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> 5;.. Value for money: essential
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Key Messaging

Needs and Nuances
Speaking to the segments

Showcase Value for Money

Emphasise newness:
NI as a place to explore & discover

Authenticity: people and place
Share NI's unique story

Food & Drink: highly valued

#MyGiantAdventure
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Show your GIANT SPIRIT
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" Northet @ Embrace 2
& freiand g Giant seirit
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Big-hearted original

Land, water
and €2



https://www.tourismni.com/research-insights/?
https://www.tourismni.com/globalassets/business-development/opportunities-with-tourism-ni/embrace-a-giant-spirit/brand-book/brand-book-2024/tni-eags-brand-book-guidelines/
https://www.tourismni.com/globalassets/business-development/opportunities-with-tourism-ni/embrace-a-giant-spirit/brand-book/brand-book-2024/tni-eags-brand-book-guidelines/
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e NI Content Pool

& \ E83¥E?RN How-to Media Assets Collections

| IRELAND

All Media All Formats Asset Orientations All Counties

Creating Agency Photographer Year Created Month Published

Categories
Y ;gg#{{sFRN How-to Media Assets Collections Featured Collections
IRELAND

Reset

12301 Results:

Featured Collections

Mie
[

.y

Video Footage of
¥4 M 7 : landscapes &
7 W experiences -

Spring 2025 Industry Causeway Coastal

Assets Route

Northern Ireland
Food & Drink

Pet Friendly Things to
(L[]

Accessibility Luxury hotels Family Activities



https://www.tourismni.com/research-insights/?
https://northernirelandscontentpool.com/
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NI Content Pool: visuals, video, spring campaign templates

with Erne

Spring 2025 Industry Assets

choose your option

Master (37.7 MB) Social Media ex 1, Spring 2025 3 D

Thumbnail (10.2 KB}

Social Media (120.7 KB) choose your option

Shared By

o
Web Size (276.2 KB) | 08 Master (4.1 MB)

Thumbnail (35.6 KB)

W5 Interactive Discovery Centre, Belfast, Co. Antrim

choose your option v

W5 Interactive Discovery Centre, Belfast, Co. Antrim

choose your option e

WS Interactive Discovery Centre, Belfast, Co. Antrim

choose your option o

k. Z’»‘.‘”
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Armagh Planetarium (Astronaut), Co. Armagh

Social Media (116.2 KB), Web Size (2.¥

Armagh ium,

choose your option ‘

Social Media Templates, Instastory, book your next, white, blank, Spring 2025


https://www.tourismni.com/research-insights/?
https://northernirelandscontentpool.com/
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Discover NI Offers

Promote your business on
Discover NI.com Special Offers

Great vaue short breaks...

Tourism NI's consumer website discovernorthernireland.comisa Creatmg & Managmg Product LlSl’.lngS

tolocaltourism prOWderS topromote their Offenng- If you would like to have your tourism product listed on discovernorthernireland.com

and you meet the criteria outlined in the Tourism NI Contributor Agreement or if

you have an existing product published on the website that you need to update
follow the 3 easy steps outlined in the discovernorthenireland.com Listings Process

guide

Discover Northern Ireland Listing Process

Website Listing Process.pdf

PDF

Sign up now

Take afew minutes to sign up now. Log in every time you visit the site to start
seeing tailored information to help support you and your business, manage
your listing on discovernorthernireland.com or access our E-Learning

Northern Ireland is marketed as a tourism destination via Tourism Northern
platform.

Readyto signup? Experiences & Attraction Offers Golf Stay & Piay Offers

Ireland’s consumer website discovernorthernireland.com.

Maximise discovernorthernireland.com



https://www.tourismni.com/research-insights/?
https://discovernorthernireland.com/offers
https://www.tourismni.com/research-insights/?
https://www.tourismni.com/business-guidance/opportunities-campaigns/creating-and-updating-your-tourism-product-on-discovernorthernireland.com/
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Action

Create or update your Discover Northern Ireland business listing: submit offers

Read the Spring 2025 Marketing Campaign Toolkit

Be clear on your target customers: craft communications that speak to them

Plan your own activity.: communications and promotions via your channels

NI Content Pool: download assets to support activity

Use #MyGiantAdventure on all social media

Register on www.tourismni.com to keep in touch re opportunities



http://www.tourismni.com/
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Supports
NI & ROI: Tourism NI Insights & Research

NI & ROI - Target Customer Segments

Tourism NI Spring Campaign Toolkit

NI Content Pool

Awakening Our Giant Spirit Brand Book

Create Your Discover NI Listing

Discover NI Offers

24


https://www.tourismni.com/research-insights/?
https://www.tourismni.com/business-guidance/opportunities-campaigns/tourism-ni-marketing-campaign/
https://tourismni.com/globalassets/business-development/opportunities-with-tourism-ni/campaigns/spring-25/spring-2025-industry-toolkit.pdf
https://northernirelandscontentpool.com/
https://discovernorthernireland.com/offers
https://www.tourismni.com/globalassets/business-development/opportunities-with-tourism-ni/embrace-a-giant-spirit/brand-book/brand-book-2024/tni-eags-brand-book-guidelines/
https://www.tourismni.com/business-guidance/opportunities-campaigns/creating-and-updating-your-tourism-product-on-discovernorthernireland.com/

»—=. TOURISM
* NORTHERN
- IRELAND




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16: Thank-you
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25

