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Spring Campaign Overview =

How can you ensure your media choices reach
the segments effectively?

What works on the Tourism NI content 1:
channels? ==

Tourism NI Marketing Opportunities Summary







SEGMENT / MARKET APPROACH

Northern Ireland 0 Yy ST g Fore A, UL Republic of Ireland one (12
MR ¢ Nertem Adverture

oAl ) . Nortnetr after phother
zoth January— 31St March . 3 ¢ R ‘ '_‘;‘ g’&gfaana{ e | 20tt1-lanll‘a!-yT 315t March Click to discovernorthernireland.com
Aspiring Families 20" Janand ™R § o5 &1, L Spitil Active Maximisers &
Social Instagrammers (From ' ant. Indulgent Relaxers
10t Feb) ot gk 1

adventure;

';'B(;u'k yournext giant ac 1‘;{‘-?1} [:n‘:;. = h .

Approach: .a!d}fgovernorthemuehnd.co% 3 I Approach.

Continue towin first-time
visitors —Educationand
building knowledge.

Getlocals to discover
something entirely new
Getlocals torevisit favourites
with ‘new-eyes’.

Inspire Social Instagrammers
through Visitor generated and
Influencer content.

Attractbackrecent visitors —
Give them morereasonsto
visit.




ALWAYS ON MARKETINGACTIVITY

B WA e |

Ongoing PR & Email Acquisition and

Always-on
Digital Content

Always-on
Earned Media Engagement

Digital Acquisition

Bellast Telegraph  News Opinion Business Sport Life Entertainmer Northetn ia Embr:

(rEIaNA Wi Gion( Seirit

Discover Dog Friendly

Sponsored

=

NI Family Accommodation

Family Accommodation In NI — Enjoy A
Break With The Family To Northern Ireland With
Great Accommodation & Plenty To Do

Derry Girls star reconnects with roots to
highlight NI's unique tourist attractions

Discover Northern Ireland

. . . Northern Ireland
https:/iwww.discovernorthernireland.com » family v

For il mmak

inspiration you'll needs

5 unforgettable
experiences
ift this

t09
Christinas







ROI-TARGETED LIVETV AND CATCH-UPTV

B WA e |

2 million Adsmart TV impressions)




ROI-TARGETED LIVETVAND CATCH-UPTV

2 million Adsmart TV impressions m




ROI-TARGETED LIVETV AND CATCH-UPTV

Travel editorial segments on
Virgin Media Six O'clock Show
(150,000 Daily Viewers) &
[reland AM (196,500 Daily

Viewers

RTE Player Sponsorship:

Top streamed Drama Boxsets.
800,000 X 10 sec ads.

~—  RTE ptoqer C

RBBRSRSY RTEPlayer

Northetih 2=, a
freiand Egntsmﬁt
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ROI-OUTDOOR FORMATS

Significant Outdoor
presence across Greater
Dublinincluding
Connolly Tunnell
Takeover, Luas Panels
and Commuter Formats.
(Reach 807,000)

Get off 2
thebeatentrack ) &
“inthe Speyying _
RS ne Giant,

B ot
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ROI PRESS—PRINT AND DIGITAL ROI RADIO

Irish Times, Irish Independent, RTE and
the Irish Daily Mail group. Regional

advertorials, native content articles, dUdiOXi {()1)&\91‘«“ newstalk
digital display and travel takeovers.
THE IRISH TIMES  Irish Independent¥ Audio XI: Largest Digital Audio Supplier

in ROI Market.

Live host reads on Today FM and
Newstalk podcasts.

Northetin =22 by
frorand == GarseRie




ROI DIGITALAND SOCIAL

Over 85 million combined
Impressions

Facebook and Instagram,
Google Display Network and
YouTube

Eme MVE"WYES
Co. Fer nagh

ahe G'am‘ #
Adventureoter |

angthet

’;“ upuru BM& Grill

Armagh
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orié (}:ant

"Adventure a’f’fef -
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The Ebrington Hotel
Derry




NIMEDIA HIGHLIGHTS - TV

B W]

TV campaign
onITV, ITV
Player and
Sky Adsmart

13



NIMEDIA HIGHLIGHTS
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Multi-format Outdoor campaign
On Backlit 48 sheets, 48 sheets,
Adshel, Adshel Live and Station
Live panels at Grand Central and
Lanyon stations.

< ‘ Discover Northern Ireland &
Sponsored + G

< ‘ Discover Northern Ireland &
ored - 6

Why travel far for a family adventure when there's so
much so close to home? 4

Why travel far for a family adventure when there's so
0 home? % 4 me? &

ho

With loads of action-packed fun, unforgettable

. k , unf I
memories are just a small step away £2 i otion:packed fusl, unfergetiable

st a small step away £ ¥4
Book your next giant adventure today!

©

10547 Likes

Over 21 million combined
Impressions

* Facebook and Instagram
* Google Display Network
* YouTube

\ \

BelfastLive

Video content series with
leading
digital publisher Belfast Live.

‘Spring Giant adventures’ on
Cool FM.

40 sec Spots on Q Radio
Reach 185,600 listeners




CONTENT POOL

‘l\ ;8%?5?;0\1 How-to Media Assets Collections

IRELAND

Featured Collections

Mourne Mountain Adventures, Mourne Mountains, Co. Down S p ri n g

choose your option v assets
available
here

Mourne Mountain Adventures, Mourne Mountains, Co. Down

choose your option M

Mourne Mountain Adventures, Mourne Mountains, Co. Down

Web Size (603.9 KB) b4



https://northernirelandscontentpool.com/en/_/login?login.redirectlogin=/en

Maw can y@u ensure mur media choices —
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MEDIA PLANNING @quyer T Oni;::an
© N
ACTIVE MAXIMISERS O f

MEDIA PROFILE

* Prefer to watch TV on Demand like RTE Player, Virgin Media Player and Sky VOD

* Prolific Social Networkers, over 60% visit Facebook or Instagram every week.

* Favour a combination of youth bias radio stations-i-Radio/Spin with digital audio platforms

* Greater exposure to OOH as active social and work life, so more opportunity for exposure to
commuter OOH at transport hubs and city centre locations

5K BUDGET 10K BUDGET 20KBUDGET

SOCIAL SOCIAL SOCIAL
FACEBOOK & INSTAGRAM FACEBOOK & INSTAGRAM FACEBOOK & INSTAGRAM
ORGANIC & PROMOTED STRATEGY
VIDEO FIRST APPROACH, COMPLEMENTED GOOGLE DISPLAY NETWORK AND YOUTUBE.
WITH CAROUSEL, ANDIMAGE ADS TO DRIVE YOUTUBE
DIRECT RESPONSE. RADIO & DIGITAL AUDIO
SPIN, I-RADIO, FM104, SPOTIFY, AUDIO ONE
OWNED AND EARNED: OWNED AND EARNED: AND AUDIOXI
EMAIL, ORGANIC SOCIAL EMAIL, ORGANIC SOCIAL
OWNED AND EARNED:

EMAIL, ORGANIC SOCIAL




MEDIA PLANNING

MEDIA PROFILE

SKy

THE IRISH TIMES

RTE

OPEN MINDED EXPLORERS PLAYER (T3 Irish Independent ¥

» Prefer Live TV like Virgin Media. 70 % watch RTE1 every week

*  30%liveina Sky household —Sky Adsmart targeting.

* 45% watch RTE Player every week.

* Over 66% tuneinto their favourite radio stations every week — 53% tune into RTEL.
* ReadlIrish Times, Irish Independentin print and online.

5K BUDGET 10K BUDGET 20KBUDGET

SOCIAL SOCIAL
FACEBOOK FACEBOOK
ORGANIC & PROMOTED STRATEGY ORGANIC & PROMOTED STRATEGY
OWNED AND EARNED: PRESS/DIGITAL PUBLISHER
EMAIL, ORGANIC SOCIAL CLASSIFIED ADS, WITH DIGITAL DISPLAY

OFFERS ADS TARGETED - IRISH TIMES
AND IRISH INDEPENDENT, RTE GUIDE
AND RTE.IE

OWNED AND EARNED:
EMAIL, ORGANIC SOCIAL

SOCIAL
FACEBOOK
ORGANIC & PROMOTED STRATEGY

SEARCH

PRESS/DIGITAL PUBLISHER
CLASSIFIED ADS, WITH DIGITAL DISPLAY OFFERS ADS TARGETED
- IRISH TIMES AND IRISH INDEPENDENT, RTE GUIDE AND RTE.IE

RADIO RTE, LYRIC, NEWSTALK, CLASSIC HITS 4 FM AND DUBLINS
Q102 DIGITAL AUDIO ON RTE RADIO PLAYER

OWNED AND EARNED:
EMAIL, ORGANIC SOCIAL




wWhat works on the
Tourism NI Content

Channels?
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MAXIMISING CONTENT
NORTHERNIRELAND — EMBRACE A GIANT SPIRIT

When we work together, our content is much more impactful

Download the Awakening our Giant Spirit Brand Book and find out more about
unlocking NorthernIreland's Giant Spirit.

Northeln &5
fresand

A guide to e
awakening

our Giant Spirit



https://www.tourismni.com/globalassets/business-development/opportunities-with-tourism-ni/embrace-a-giant-spirit/brand-book/brand-book-2024/tni-eags-brand-book-guidelines/

MAXIMISING CONTENT USING RESEARCH AND INSIGHTS

B WA e |

Maximise the results of your content by Research & Insights
ensuring thatitis underpinned by oak
research andinsights.

ALLSECTORS

Consumer Sentiment Analysis

Read more >

Segment

Travel intentions
Travel behaviours
Market trends

ALLSECTORS ALLSECTORS ALLSECTORS

Tourism Industry Barometer Tourism Performance Tourism 360°

Tourism Statistics, Research & Insights | Statistics

Tourism NI



https://www.tourismni.com/research-insights/?
https://www.tourismni.com/research-insights/?

TOURISM NISOCIALMEDIA -
AVALUABLE CONTENT PLATFORM

B WA e |

Facebook
219,000 followers

288k organic content views
Inthelastmonth

O

Instagram
99,100 followers

Wirrfry Walks & Cosy Pubs

Discover Northern Ireland &
206K likes « 219K followers

Welcome to the official tourism page for
Northern Ireland. Here you'll find ideas &
inspiration for your next Giant Adventure! Use
#MyGiantAdventure or #EmbraceAGiantSpirit
to join the online conversation and to share
your stories.

Christmas Lunch &
Game of Thrones

Discover Northern Ireland's posts

=% Discover Northern Ireland @
6 4.6

Experience a LegenDerry month of food & drink &

This February is your chance to embrace... See more

296k organic content views
inthelastmonth

Nationad Trust Sites
10 €xplore This Winfer

o




TOURISM NISOCIALMEDIA -
AVALUABLE CONTENT PLATFORM

B WA e |

TIMELY, RELEVANT VISUAL USE TRENDING
& ADDS VALUE APPEAL SOUNDS

177

Instagram

discoverni
The Giant's Causeway

Dublin to Belfast by train

* 30secreel

e 440k views

» 15k engagements
* 4ksaves

* 15.9% engagement rate
*  94% of views nonfollowers
* 640direct follows from this post

e = |}
- "poy You decide'to nqa/ke use of the n,é;\q
hourly’tréin s‘;rvice frorrll D'ublinTtO Belyfaé’t
BB as anjexcuse for alday, outgy

10547 Likes

h Q




TOURISM NISOCIALMEDIA -
AVALUABLE CONTENT PLATFORM

B WA e |

INTERACTIVITY

Instagram B

"Yolele

‘ 2 Author
Discover Northern Ireland &
Brenda Corbett love the waves
crashing against the rock!

3w Like Reply 10

‘ Write a reply

@ Graham Donaghy

3w Like Reply

‘ 2 Author
Discover Northern Ireland &
Graham Donaghy Beautiful photo!

3w Like Reply

Instagram o3

cl Shar Higgins
A x
| just adore the Autumn #g, leaves
15w Like Reply 10
‘ 2 Author

Discover Northern Ireland &
Shar Higgins Aren't they gorgeous? &%

14w Like Reply 10

‘ Write a reply.

' Patsy Lee
My garden , Co Fermanagh

15w Like Reply

6 A Author
Discover Northern Ireland &
Patsy Lee beautiful! & &

14w Like Reply

1727 - il il -
Instagram o8

Yolele

’ discoverni and parentingfocus_org
‘ Northern Ireland

Family Fun Across NIl @i

Activities for all families & “fupme
3

ﬁ.wdfunilyunyw?sﬁpohmmidmlm Q

O QoY W

Liked by explorewithrhi and others

discoverni . This Parenting Week, we’re celebrating
all families with the theme #ForEveryFamily -
recognising and supporting all the different... more

h Q

discoverni and visitarmagh
2| thatgirllamberff S Original audio

- 4Gy POv|
discoverjthe oldest|p
IL!;r,'ary’ in NorthernIrel




TOURISM NISOCIALMEDIA -
AVALUABLE CONTENT PLATFORM

Instagram

e@?%

3 Wander through the wardrobe and discover
the magical world of Narnia at Kilbroney Park,
Rostrevor £

Q U E EN S A RCA DE The Narnia Trail is a Tkm loop perfect for little
legs. Make sure to keep an eye out for lots of
interesting characters!

7 Belfastispots
Kilbroney Park features so much to explore....

= Visitor Information Centre with Cafe

(W Toilets including baby changing and accessible
facilities

& Two Playparks

4 Caravan Park

& Mountain Bike Trails

#7BBQ Area and Picnic Tables

you mightinot.«
MKknow about.*
S il R

Discover more at
https://discovernorthernireland.com/.../kilbrone
y-park...

iTandra Armagh
therelis alcrispifactorya
infalcastl E

O Qs vV
Liked by klizbm and others
discoverni § Wander through the wardrobe and

discover the magical world of Narnia at Kilbroney Park,
Rostrevor §

#EmbraceAGiantSpirit #MyGiantAdventure See
less

— with Visit Mourne.

a Q ® 2

h Q

7 Belfast spots you might not know about Tayto Castle Feature Kilbroney Park, Rostrevor
* 70secreel « 45secreel » Staticphoto post

+ 163kviews * 101k views * 78kreach

* 4.3kengagements + 2.2kengagements * 160link clicks

¢ 4.5%engagement rate * 2%engagement rate » 215interactions

* 80% of views non followers *  59% of views non followers

* 549direct follows from this post + 166 direct follows from this post




TOURISM NISOCIALMEDIA - AVALUABLE CONTENT PLATFORM

___RE W

CONTENT CALENDAR *Srgebary Aoid ot
Please share your content 5'7 Hidden Step into
with Victoria by tagging R £ 1 - Gems Spring
@discoverni or AN

#embraceagiantspirit

or contact:

VictoriaMcMurray
v.mcmurray@tourismni.com

August
Roadtrips

Adventures

& ACtivities

{ " November .‘December" '-
J 4 Shortbreak ' . Festive

our Towns

& Cities

Inspiration “Favourites

[




TourismNIP2id
SoCial & Digita

® =

*Google Search & Google Display Network



HOW TOURISM NI MAXIMISE RESULTS FROM PAID SOCIAL

CRAFTED CONTENT

MAXIMISE VIDEO

Book now

Qv

discoverni When it's time for a reset, if
your taste for the finer things in life wi
break in Northern Ireland.

h Q

i
25k CI:Cks |




HOW TNIMAXIMISE RESULTS FROM PAID SOCIAL

B WA e |

(increase ad placements & visibility)

Qg%@ﬂf Mventure

Mourne Mountain Adventures
CoDown

rne Mountain Adventures

Burrenmore Nest

Causeway Coastal Route




HOW TOURISM NI MAXIMISE RESULTS FROM PAID SOCIAL

Always on Content Strategy

V */:.xa\”\‘

DodL iendIY s
getaways

you'll joy @
AN
' ok Y in Noh‘hem lrelandf
impressions f‘ arat ey be spoc
\ 213%CTR /4

1

o

il

20 seconds m

Burrenmore rorest
(sound ON)

./ L7million
i impressions L

1.27%CTR | ! \
ACTR ] \ 1.01%CTR /

\
\




HOW TOURISM NI MAXIMISE RESULTS FROM PAID SOCIAL

Remarketing
* Highlight Offers

(%]

‘ Discover Northern Ireland © 4

Embrace the magic of autumn with unmissable
promotions on some of our most popular places
10 stay, things to do and experiences 1o enjoy.

Book your next short break now.

one night_

Autunie™

= Reached \.

Bishop's Gate
Hotel

Westville Hotel

Booknow  Armagh City ST
Hotel oow Inn

N




WHY TOURISM NI USES INFLUENCERS TO CREATE CONTENT

Creative Content

The influencers are content creators;
writers, photographers,
videographers etc.

Widen Organic Reach

Authenticity/relatability

My“lop Th
County ne

Amplification




WHY TOURISM NI USES INFLUENCERS TO CREATE CONTENT

Amplifying Influencer Content

*  380kimpressions

* £0.02 cost per15 seconds watched

* Over18kusers watched half of the video




@lusty_beg_island_resort

TOURISM NI2024 INFLUENCER PERFORMANCE HIGHLIGHTS _

TNI worked with 37 Influencersin
2024

* 423kreachonlInstagramreels
onstories
* 605k playsonlInstagramreels
» 15.5k engagements (likes, comments, saves)
* 2024-1.2 millionimpressions on stories




EMAILMARKETING: TOP TIPS

* Build and Grow Your

Database
* Audience Segmentation &

Personalisation
* Leverage Data & Analytics
* Quality over Quantity

T Discard £ AttachFile ([ P 4 signature - & B Sen T Discard £ AttachFile (0 p Comp & signature (c]
Fram Jackie Smyth [TBWAYreland) (jackie smyth@tbwa.com) » A B Fromm Jackia Sroyth (TBWAYreland) (jackis.sryth@tbma.com) v a @
o | oo e @ o e B
Subject Impertance Subject oy
Avtes o] 2 1 B US ® x| = F 0@ - a3 %9 B apuagmey) tn T A B I U S X % E i = = g Pre @y %9

Can't see this email properly? Click here to view in browser

Northetn =%
WSS B BN

Haunted History and Thrills
Await You This Halloween!

Looking for something different this season? Northern Ireland offers a variety of
unique events and experiences beyond the traditional Halloween celebrations.
From cultural festivals and outdoor adventures to immersive tours and local
markets, there’s plenty to discover. Whether you're seeking a peaceful retreat or e
exciting new activities, you'll find something to suit every interest. Explore even
more alternative events happening across Northern Ireland by visiting our
comprehensive guide here. Start planning your next great experience today!

orareat value acCommodation offe

CliCk here!

Halloween in Northern Ireland is like nowhere else! From ancient legends to
thrilling festivals, this is the place to be for a truly haunting experience.
Whether you're looking for spooky tours, family-friendly events, or eerie ghost
stories, we have something for everyone. Here's your guide to the best
Halloween events across Northern Ireland! o @ ° °

Unsubscribe  Privacy Policy

Dratt s3ved just now st now

E W Discard & AttachFile  [: p Com & signature @
Fram Jackis Syt [TBWAYroland) (jackie smylh@tbws com) P
T | e Bee [
Subject Tnecrtance

dosiedyl TN D &4 B T U S5 XX EE= F 4 Broar H P B

Derry~Londonderry Monsters & Magic at
Halloween Festival Marble Arch Caves
Known s the biggest Halloween Come along for an enchanting outdoor
celebration in Europe, the Halloween adventure where monsters

Derry~Londonderry Halloween meet magic! Wander through the

Festival is packed with parades, light enchanted woodland on an interactive

shows, street performances, and guided quest, encounter magical

syt tors o roghost_ S0 e e

Zﬁ!iﬁﬁéﬁf‘fﬁ!iéﬂffm’ araft magical objects, and become the
L hero of your own Halloween

city. Various prices. tale. From £8.

e
Hallowe'en at Ulster Halloween at
American Folk Park Montalto Estate

Dare to be different and delve into the  This Halloween, Montalto Estate has
history of our spookiest season. been overtaken by dark forces,
Discover how the people.of rural transforming the landscape with eerie
Uister celebrated Hallowe'en traditions ~S0unds and sights, creating an
centurtes 3go, and how the same unforgettable experience for all who
traditions were carried across to dare to explore. From £10.50.
America - before becoming the Read More

Hallowe'en we know and love

today! From £7.65.




discovernorthernireland.com

e 4 Ts
Any attraction, experience or certified 1 Million wsrts/‘v
accommodation that wishes to be Awaken your anialy
promoted by Tourism NI must have a G"@ﬂt Sle

free Discover NorthernIreland | s - B
websitelisting.

The websitelistings are used to
inform arange of content outputs
including events and seasonal offers
so make surethat all your listings are
up to date.




DISCOVER NORTHERN IRELAND WEBSITE PRODUCT LISTINGS—-TOP TIPS

B WA e |

1. Create alisting by following the ‘Sign up’ link on Tourismni.com
: Update your listing reqgularly —at least twice a year welcome to
3. Addevent listings too as these are promoted by Tourism NI across Northern ireiand

their marketing channels

4.  Addupto9photographsto yourlisting, which accurately reflect
the visitor experience (in a positive light)

5. Addadescription of your experience to give potential visitors an

idea of whatthey can expect tosee / think / feel / hear / taste "

6.  Alsodetailwhothe experienceis suitable for—align with our Pmeto ge-t P’ann'ng
customer segments

7. Include helpful details, including transport and parking
information, facilities available and insider tips

8. Include contactinformation,including a contact email, web URL

and booking details
S.  CheckGoogle Searchfor FAQs to address withinyour listing
description (the “People Also Ask” suggestions)
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== TOURISM
¥ NORTHERN MARKETING RESOURCES

e

IRELAND

Welcome to

Northern ireland

Fme 1o get planning

www.discovernorthernireland.com

Content pool

| NorthernIreland—Embracea

,\ Giant Spirit

Spring Marketing Toolkit

Marketing Campaign for
Tourismin NorthernIreland

i Spring 2025
:;% Marketing camram ,g
¥ Toolkit 2

Research and Insights
Tourism Statistics, Research & Insights | Tourism NI

Social—Usethe Content Calendar

or send content to
v.mcmurray@tourismni.com

for promotion on Tourism NI Social Channel

39


https://www.tourismni.com/research-insights/?
mailto:v.mcmurray@tourismni.com
https://www.tourismni.com/business-guidance/opportunities-campaigns/tourism-ni-marketing-campaign/
https://www.tourismni.com/business-guidance/opportunities-campaigns/tourism-ni-marketing-campaign/
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