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Research background &
objectives

This is the 15t wave of our consumer sentiment barometer
for Northern Ireland. We have continued to look at
consumer attitudes towards travel in NI and elsewhere,
keeping an eye on how things have changed throughout
2024 and into 2025.

Objectives:

* Understand recent travel experiencesin NI

e Assess current attitudes towards travelin NI, ROl and
further afield

* Understand what impact cost of living increases and
other broader factors are having on the above
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Sample - We spoke to arobust, nationally representative

sample in NorthernIreland

Age Gender

49% 51%
183 @
5
Male Female

Region

Socio

Rest of NI 63%

Belfast / Greater

’ Belfast
37%

Lifestage
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Fieldwork was conducted between 14.09.24 and 25.09.24
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Increasein day tripsin NI as well as trips abroad vs. this
time last year

% of total sample who took a tripin NI Other than NI...

Vs 44% Wi3

took a breakin ROI
(Sep 23)

Vs34%in Wi3

28 went abroad
Vs 28% in W13

didn’t travel at all
Vs24%in W13

Day trips 53%

Long trips Vs 7% Wi3
Wave 11 (Sept 2023):

33%

-~ TOURISM ~%&
NORTHERN 53
U IRELAND 3

D1. Haveyou taken a holiday or short breakin the Republic of Ireland, Northern Ireland or abroad for leisure purposes since the start of January 2024?

N =400



Younger age groups more likely to have travelled abroad

% who travelled in 2024 so far, by age, segment

m18-34 m35-54 =55+ mAspiringFamilies mSociallnstagrammers = Quality Seekers
4 significant diff vs w13

Tookadaytripin NI TookashortorlongbreakinNI ~ Tookashortorlong breakin ROI Took a break abroad Did not travel at all
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N =400
Dla.Haveyoutakenadaytrip, short break, or long tripin the Republic of Ireland, Northern Ireland or abroad for leisure purposes since the start of January 2024?



As well as food & drink, plenty of people going on walks/
soaking up the atmosphere on their trips

What they did / experienced in NIin 2024

Local restaurants and pubs 58%

Ul

Scenic/interesting walks 4%
18-34s more likely to have
visited the local Food & Drink

experiences (40%)

Local pubs/bars 50%
Just exploring/soaking up the atmosphere 48%

Local shopping experience 35%
Women more likely to have gone

Local Food & Drink experiences 30% .
Per . shopping (44%)

Iconic/world-renowned attractions 27%

Those on day trips more likely to
have attended local
events/festivals (26%)

Local events/festivals 23%

Outdoor sports/activities 21%

Stately homes/castles/museums 2

Q
X

City sightseeing tours 18% -
™, TOURISM %
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N =244 whotooka shortor long 5

breakin NI 2024 D6. Which of the following did you visit / experience on your recent holiday or short break in Northern Ireland? IS




People’s expectations continuing to be met

Those who visited NI felt their trip...

Vs 93%in

Wave 14 m Far exceeded my expectations
(March)

m Slightly better than my
expectations

= Met my expectations

m Slightly below my
expectations

m Fell far short of my
expectations

2% 1%
Wave15 (September) Wave 14 (March)
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D5. Onthescale below, how did your trip(s) in Northern Ireland perform against your expectations? .

N =123 (breakin NIsince
2024)



Slight drops in satisfaction with welcome / range of things
to see and do as well as VFM of accommodation

Nd on your recent trip(s) in NI, how would you rate the following...
= Good m Neutral m Poor m Don't know W14 (good):

opportntiestoerioyoutdoor
E—— oo
Range / choice of places to eat and drink 65%
Customer service 61%

Range / choice of things to see and do 55% 44% 51%

Events of interest toyou 50% 48% 42%

Availability of preferred accommodation 49% 43% 54%
Range / choice of outdoor activities 47% 50%

Value for money of food and drink 41% 54% 39%

Value for money of accommodation 2% g
#™ TOURISM ~4&
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N =302 (breakin NIsince 2023)
D8a. Thinking about your recent trip(s) in Northern Ireland, how would you rate the following aspects?






NI day trip intentions are up compared to last year as are
long trips abroad — minor or no decreases elsewhere

Intentions of taking a break in the remainder of 2024 e e EvEie

(conducted Sep
2023

33%  33%

Day trip Short break Longer break
= Northern Ireland = Republic of Ireland w Britain m Abroad ™=, TOURISM "
: NORTHERN 7%
IRELAND i
N =400 Elb. Would you consider taking a leisure day trip / short break of at least 1-3 night / longer break of at least 4 or more nights in the Republic of I

Ireland, NorthernIreland or Britainin the coming months (Septemberto December)?



NI day trip intentions up especially among over-55s;long
breaks down except for18-34s. No changein short breaks

Trip intentions of taking a break in NI in remainder of 2024

Wave 15vs Wave 13
m18-34 m35-54 m55+

13% 13%

Day trip Short break Long break

= TOURISM %
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N=18-34 (120) 35— E1. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, Northern Ireland or
54 (148) 55+ (132) Britainin the coming months (Septemberto December)?




Again, increases for all onintended day trip -
young/middle families up on all types of trips

Trip intentions of taking a break in NI in remainder 2024
Wave 15 vs Wave 13

m Pre-family  mYoung/Middlefamily = mOlderfamily = mEmpty Nesters  mOlder (45+), nokids

+8pps

+11pps +4PPS

+4pps

-7pps +1pp

+4pps
-5pps
a2 +3pps e -9pps +0pps
o) —~PPS -8pps *YPP
110/0 99, 1% 8%

Day trip Short break Long break
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E1l. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic
ofIreland, NorthernIreland or Britain in the coming months (Oct - Dec)?

N =76 (Pre), 90 (Young/Mid), 94 (Older),
57 (Empty Nesters), 82 (Older, no kids)



NI short break intentions stable -11n 3 planning a short
breakin 2024, same as this time last year

Status of short break —have they booked?

mBooked wmActivelyplanning mIntendtostartplanninglater = Mayormaynotplan

44% are actively planning or have booked a
tripin NI-12% of the total sample

Short break planned for

40%
7% 359 33% 33%

45%
-
Oct'22 Dec'22 Mar'23 Sep'23 Mar'24 Sep'24

October 2024 November 2024 December 2024 K.:
#™~, TOURISM &

N =400 /131 considering Elb. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, Northern Ireland or Britain in AR
short break /100 planning a the coming months (September to December)? / E2. Which specific month, if any, did you have in mind for your break(s) in Northern Ireland/ E3. Have you booked or o\

short break thought about planning this trip in Northern Ireland? oy



NI long trips trending downwards but over half booked or
are actively planning their tripin the end of 2024

Status of long break —have they booked?

mBooked wmActivelyplanning m=Intendtostartplanninglater = Mayormaynotplan

52% are actively planning or have booked a
tripin NI-5% of the total sample

Long break planned for

16.0/0\/17.%)\/\
14% 13%

11% 10%

Oct 2024 Nov 2024 Dec2024 Don't know u %
+™, TOURISM 4

Oct'22 Dec'22 Mar'23 Sep'23 Mar'24 Sep'24

: NORTHERN 5%
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N =400 / 41 considering long Elb. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, Northern Ireland or Britain in the coming
break / 29 planning long months (September to December)/ E2. Which specific month, if any, did you have in mind for your break(s) in Northern Ireland/ E3. Have you booked or thought about planning &

break this tripin Northern Ireland? e




Escapism dropping back while enjoyment of food and drink
and visiting specific attractions on therise

Trip motivations (long and short combined)

Torelaxand unwind
w1 I To take my childrento a place they will eyl 26%
w14 BN enjoy ’
wis 19%
To escape and getaway fromitall
12%
To try something new 9%
To enjoy great food and drink 10%
. . .o . 110/0
To have fun To visit a specific attraction - 10%

To have dedicated time to bond with family or
friends

To enjoy stayinginreally nice

0,
Totake advantage of an attractive 302
special offer foraccommodation o
18%
accommodation
Aplace/ destinationin NorthernIreland Iam

To enjoy aluxurious experience / 7§Z/°
pamper myself 19% 3
really familiar with 8% yaf
15% To attend an event / festival 11% - -
Toenjoy / discover a new part of NI Thave not 0 o 8% Wy -
visited before 200/55 o P TOURISM B

: NORTHERN 2
IRELAND _ i35
N =107 planning long or short break -

(excl. “may or may not plan”) E4a. Thinking about your upcoming trip(s) in Northern Ireland, which of the following are the three most important motivations for taking the trip? IS




Preference for B&Bs and Caravan/Camping, etc. higher
than this time last year

Medium-sized hotels (51-100 rooms) Sl Vs35%

Where staying (combined; showing 10% or higher) Who travelling with (long & short combined)
wis
Vs 31%

Vs55%
Partner / spouse Wiz

Wiz
290, Vs 30% : . .
ZE Immediate family e

Vs18%
0,
B&Bs 26% Wiz

9 o Vs 22%
Self-catering 25% :;223317 Friends Wi3

Vs16%

Caravan/Campervan/Camping/Glamping 22% W

Smallhotels (21-50 rooms) 31%

Larger hotel (100 + rooms)

Family hotels (1-20rooms) 17% BERsk
wis

Vs14%
wis

. . . Vs 109 - G
With friends/relatives 10% 510% —

wi3 ™=, TOURISM "
NORTHERN 78
IRELAND _:35

E5. Who doyouintend ontravelling/sharing your holiday(s) with? / E7. Thinking about your upcoming break(s) in Northern Ireland, what 2

type of accommodation do you expect tostayin? -

Guesthouse 11%

N =107 planning long or short break (excl.
“may or may not plan”)



Accommodation websites and recommendations are the
main way to research trips after googling

How they plan to research their trip

Google search 51%

Recommendations from friends and family 36%

w

Hotel/accommodation websites 4% Booking.comthe main

) choice of comparison site—
Onlinetravel forums 29% P

69% doingresearch via
this site. 19% are doing
research via Expedia

Social media platforms 29%

Travel comparison website 28%
Official tourism websites 23%
Travel blogs and vlogs 16%

Guidebooks 7%

™, TOURISM %
E10. And where do you plan to research accommodation, activities, travel, etc. for your upcoming tripin Northern Ireland? / E10b. You mentioned you plan to ‘ ;
use a travel comparison website to research your upcoming trip in Northern Ireland. Which website do you plan to use?

Travel agent recommendations

N =107 planning longor short break
(excl. “may or may notplan”)



Half as many looking for an exciting holiday vs this time last
year —destination type broadly the same 3

Type of break preferred Type of trip preferred

@ Laid back holiday e
Abit of both wis

Vs 63%

Coastal 59% Wi3

Vs 46%

City 48% [

wisz
oy e . Vs 21%
Exciting holiday Wiz
wiz

™ TOURISM %
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Ele. Which of the following destination types would you consider for your next tripin Northern Ireland?/ E6. Thinking about your
upcoming trip(s) in NorthernIreland, what type of trip would you prefer?

N =107 planninglong or short break
(excl. *may ormay not plan”)




Again, we see anincrease in trip intentions, mainly for day
trips and short breaks to NI or long breaks abroad

Intentions of taking a break in early 2025

Day trip Short break Longer break
= Northern Ireland = Republic of Ireland w Britain m Abroad ™=, TOURISM "
: NORTHERN 7%
IRELAND ;e
N =400 E24a.Wouldyou consider taking aleisure day trip in the Republic of Ireland, Northern Ireland or Britainin winter/spring 2025 (Janto April)? -5



1in 3 are planning or have booked short breaks, even more
for long breaks

Amount of short break planned

. mBooked mActivelyplanning mIntendtostartplanninglater mMayor maynotplan
Type of break considered JP E P g y ynotp

27%

0 /s 64%
Coastal 68% Wis

. Vs 60%
City wi3
Amount of long break planned
mBooked mActivelyplanning = Intendtostartplanninglater mMayormaynotplan
Lakeside SRV V532%
wiz
Rural 39% ek
wi3 -
~™ TOURISM %
N=127 consideringlong or short E24c Which of the following destination types would you consider in winter/spring 2025 (Jan to April)? E25 Thinking about the short/long / -
breakin early 2025 trip(s) you said you would consider for winter/spring 2025 (Jan to April) in Northern Ireland, have you booked or thought about planning this o

short/long trip? e



Affordability, range of things to see and do, family and
friends all reasons to take another trip in NI

Reasons for revisiting NI

Convenience and affordability Beauty / things to see and do Family and friends

I enjoy taking tripsin NorthernIreland with
my family.

It'shandy.It's near home. The beauty of that region.

Close at hand and relaxing. Great atmosphere and local pubs. I have been invited by extended family.

New Experiences and

Cheaper than going abroad. )
Exploration

I lovethe beaches and seaside times.

Iwantto see more parts of NorthernIreland

Good value for money.
haven't experienced yet.

The shopping and the nightlife.

Ijust fancy a trip which won’t cost too much.

There are always new and interesting places
todiscover. yet.

Christmas shopping in Belfast. ™=, TOURISM ™
s NORTHERN 2#
IRELAND ;e
. 5

Goingto a show and staying overnight.

A staycationis good value for money.

CB1. Youmentionedyou planto take anothertripin NorthernIreland in the next 6 months. What has prompted you to take another tripin NorthernIreland?



Number considering trips abroad in next 6 months stable
—but number actively planning increases significantly

When trips abroad are planned for

October 14%

4 90/0 of total sample are considering a break
abroad inthe next 6 months
(vs. 48% W13)

November 13%

December

January 12%

of this cohort are actively planning or have
booked their trips February 12%
(vs. 54% W13)

March

e ..
™=, TOURISM "
N =400 (.total) /194 E14.Youmentionedthatyouare considering taking a break abroad in the next 6 months (September to March). Have you booked or thought about planning this trip 5. 521
consideringtrip abroad abroad? / E14b. And in which of the following months are you likely to take a holiday or short break abroad in the next 6 months (September to March)?







Value for money drops for both ROI and NI - NI score still
fairly strong compared to ROI and GB

Value for money perceptions Net Score
Poor value for money Good value for money Sep 24 Mar 24 Sep ‘23
(W15) (W14) (W13)
+™, TOURISM &
*VFM Net Score s calculated by subtracting the % who rated poor VFM from the % who rated good VFM. :+ N ORTHERN'_:' ’ Z‘w
IRELAND

N =400 (1. Whenthinking of the following places as tourism destinations, to what extent do they offer value for money?



Petrol / diesel net score made a slight comeback, shopping 1
also up somewhat - most others taking a hit "

Why they think NIis poor or good value for money as a holiday or short break destination
Reasons they think NIis poor Reasons they think NIis
value formoney good value for money

41% +23% +17% +30%

Net score

Sep ‘24 Mar‘24  Sep‘23
Shopping 18%
Meals Out 32% 47% +15% +24% +26%

Paid Attractions 26% 35% +9% +4% 2% F

Public Transport 30% 36 +6% +6% +139%, A

Paid Activities 22% 27% +1% +4% +2%

Accommodation 38% 39% +1% +12% +14%

Alcohol 40% 28% -12% -7% -8%

20% -20% -34% -6% -

Petrol / Diesel 40%
#™, TOURISM 4

*VFM Net Score s calculated by subtracting the % who rated poor VFM from the % who rated good VFM. :+ N ORTH ERN _:' ’ *;w
IRELAND _ i35
N =400 o

(3. Which of the following do you think represent poor / good value for money when it comes to Northern Ireland as a short break or holiday destination?






Cost of living and personal finances mentioned a bit less
this time, people possibly getting used to prices

What could stop them taking a breakin NI

Cost of livingincreases
Weatherin NorthernIreland
Personal finances

Cost of accommodation

Costof eating out / drinkingin restaurants / bars
m\W15

Cost of fuel = W14

Cost of activites
Prioritising trip(s) abroad

Limited available annual leave

~~. TOURISM ~%&
: NORTHERN o
IRELAND . .3

FO. Which, ifany, of the following factors do you see as potential barriers to you taking a short break or holiday in Northern Ireland in the next six months? o\ -

Prioritising trip(s) in the Republic of Ireland

N =400



A drop inthe number expecting to be “significantly”
affected by increasesin cost of living

Extent to which people feel they will be financially affected by cost-of-living increases in coming months

I expect to be significantly
negatively affected

Iexpect to be slightly negatively
affected

I do not expect to be negatively

affected
~~. TOURISM ~%&
: NORTHERN 7%
m W13 (Sep) mW14 (Mar) mW15(Sep) IRELAND

N=400 F1. Towhatextentdo you expect to be financially affected by cost of living increases in the coming months?



Over half believe the worst is still to come

How the cost-of-living situation will change in next few months

The worst is still tocome

Things are going to stay the same

The worst has passed
~™ TOURISM &
=WI3(Sep) mWi4(Mar) =WI5(Sep) %%TIHERN

N =400 ;
Overthe coming few months, how do you think the cost of living crisis is going to change in Republic of Ireland / Northern Ireland? 4



More desire to spend less while on holiday, take fewer
holidays and look for deals and promotions

Things people are more likely to do in relation to short breaks/holidays compared to this time last year

24%

Spend less while on holiday 320,
(0}

25%

Takef holid
ake fewer holidays 29%

AR

35-54s are more likely to say take a
break / holidayin NIinstead of

Place moreimportance on deals and packages

27%

26%

0, [}
26% abroad (25%) andthey’llgotoa

= W14 (Mar) cheaper destination abroad (32%)

Go to acheaper destination abroad

Take shorter holidays m W15 (Sep)

Take a short break / holiday in NI instead of a holiday 15%
abroad 18%

17%

Take just one holiday this year, instead of multiple 17%

Not travel at all

Take ashort break / holiday in ROIinstead of a holiday "
oo s ™ TOURISM ~&

. NORTHERN 28

IRELAND 34

N =400
F6.Comparedtothistimelastyear, which, if any, of the following are you more likely to doin relation to holidays and short breaks? B



Travelling closer to home is becoming more important to
peoplein NI, compared to previous wave

Things people consider doing as a result of cost of living crisis when taking a day trip in NI

52%

Look for more "free things" to do
52%

47%

Spend less on eating out
50%

Travel closer tohome

Do fewer activities

m W14 (Mar)
= W15 (Sep)
Choose a cheaper method of travel
Visit fewer attractions -
. .. . . 9%
The cost of living crisis won't affect my island of Ireland day trips at all -
(0]
14% - o
I'won't take any day trips at all f‘\ TOURISM T %
: NORTHERN 38
IRELAND ]
N =400 F7.Which of the following would you consider doing as aresult of increases in cost of living if planning a day tripin Northern Ireland in the next few months? C g
g Yy g gip g yuip



After animprovement in March, there are some drops in
what people are likely to be doing across the board

Things people are more/less likely to be doing this autumn/winter period NeTwis NET W14

Going for walks / hikes

Visiting free attractions

Visiting family / friends

Taking public transport

Usingthe car

Short break / holiday at home
Visiting cultural / tourist attractions
Going to events / festivals / concerts (e.g. music, theatre, arts)
Short break / holiday away

Going to pubs / bars

Visiting paid attractions
Engagingin paid activities

Eating outinrestaurants

32% 43% 13% 19%

28% 40% 17% 12%

16% 61% 18% -2%
16% 33% 25% -9%

3%
7% 41% 35% -29%
7% 39% 36% -29%
7% 29% 42% -35%
9% 34% 44% -35%
6% 26% 47% -41%
3% 27% 53% -50%
4% 27% 54% -50%
5% 27% 62% -57%

m Doing this more than this time last year

m Doingthis less than last year

m Doing this the same amount as last year

27%

25%

7%

-2%

-12%

-18%

-22%

-34%

-32%

-46%

-51%

-49%

-46%

~™ TOURISM ~%
NORTHERN 7%

IRELAND

N =400

F8.Compared tothis timelast year, which of the following are you likely to be doing more or less of over this autumn/winter period (Sep to Dec)?




Summary




Summary - NI Market

Domestic trips takenin NIin
2024 stable vs. 2023;
experiences still positive

NI travel intentions stable

VFM perceptions drop but still in
a strong position

Cost of living still affecting trips
but people are feeling the
impact less than before

- Findings indicate a largely stable performance from the NI market for overnight trips taken during the first

- For those consumers who have taken a recent domestic break, the vast majority said their trip matched or

- Inrelation to the last quarter of the year and looking ahead to early 2025, stable NI trip intentions are evident

- Trip motivations are beginning to change, we see arise in people wanting to have fun and enjoy food and

- VFM has dropped over the past to waves from +15to +6, meals out and accommodation are the main areas

- Increased cost of living was rated as the top barrier for taking a trip to NI over the next six months by NI
- When considering day trips, around half said they would look for more free things to do. Thereis alsoan

- Inrelationto holiday behaviour, a considerable proportion of consumers say they would choose a cheaper

nine months of the year, but growth in day trips.

exceeded expectations, with the opportunity to enjoy the outdoors, range of places to eat & drink and the
welcome & hospitality being particularly highly rated.

for domestic consumers. Competition from abroad remains strong however, with many NI consumers
considering taking a break abroad in the next six months.

drink. Relaxation and escapism remain on top however.

dropping back that may have contributed to this. However, NI consumers continue to rate NI as a better value
for money tourism destination than ROI and GB.

consumers, with cost of accommodation another key barrier.
increase in the number saying they will spend less on eating out.

destination abroad over a staycation, likely influenced by the strong perceptions that prevail regarding
better VFM.

~~. TOURISM ~%&
' NORTHERN 7

IRELAND 285
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