Tourism Northern ireland

consumer Sentiment Research
ROf Market - Wave 15

October 2024



- A e e
e

- amw




At

Research background &
objectives

Thisis the 15t wave of our consumer sentiment barometer
for the Republic of Ireland. We have continued to look at
consumer attitudes towards travelin NIand elsewhere,
keeping an eye on how things have changed throughout
2024 and into 2025.

Objectives:

* Understandrecent travel experiencesin NI

* Assess current attitudestowards travelin NI, ROI and
further afield

* Understand whatimpact cost of living increases and
other broader factors are having on the above
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Sample - We spoke to arobust, nationally representative
sampleinthe Republic of Ireland

Gender Lifestage

12% 49% 51%

25-34 27%
- 21%
45-54
- 15%
%] o R
Male Female
1% describe in another way
Region (( @ {b @
----» 18% Connacht / Ulster o S & & S
I 0 OQQ . 66 0\6 Q\a
B\ Q\\ <</<(\
@%E/i’ ---» 27% Rest of Leinster
'»> 28% Dublin - 3
| #™ TOURISM %
----» 27% Munster NORTHERN 83 ~_-:‘

IRELAND

Fieldwork was conducted between 14.09.24 and 25.09.24
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Increase in number taking trips to NI, ROI and abroad this

year vs. last year

% of total sample who took a trip to NI

Day trips L vs20% W13
(Sep 23)

Longtrips BELAN vs4% W13

Other than NI...

took a breakin ROI I
Vs 45%in Wi3

went abroad I
vs41%in Wi3

16eiY40 didn't travel at all
vs18%in W13

-~ TOURISM &
. NORTHERN

N =750

D1. Have youtakena holiday or short breakin the Republic of Ireland, NorthernIreland or abroad for leisure purposes since the start of January 2024?
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35-54s most likely group to have taken NI trips; under 35s
went abroad

% who travelledin

2024 so far, by age, m18-34 m35-54 w55+ mIndulgentRelaxers mActiveMaximisers mOpen-Minded Explorers
segment

15% 15%

Tookaday tripin NI TookashortorlongbreakinNI ~ Tookashortorlong breakin ROI Took a break abroad Did not travel at all - 3
™, TOURISM &

y NORTHERN 32

IRELAND .30

N =750 -
D1la. Have you taken a day trip, short break, or long trip in the Republic of Ireland, Northern Ireland or abroad for leisure purposes since the start of January 2024? o 3



Restaurants, shopping, and local pubs / bars are the top
experiences for those visitingin 2024

What they visited / experienced on NIshort & long tripsin 2024

Local restaurants and pubs
Local shopping experience

Local pubs/bars

Just exploring/soaking up the atmosphere of the
place

The scenic/interesting walks

City sightseeing tours

Local Food & Drink experiences e.g. visiting
distilleries, make it yourself cookery etc

Theiconic/world-renowned attractions
Stately homes/castles/museums
Local events/festivals

Outdoor sports/activities

50%

49%

42%

39%

36%

32%

26%

24%

22%

21%

15%

Families more likely to have done
outdoor sports / activities (21%)

Post-family life stages more

likely to have visited stately

homes / castles / museums
(37%)
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N =158 took short /
longtripin NI

D6. Which of the following did you visit / experience on your recent holiday or short break in NorthernIreland?

[RELAND .




A number mentioning advertising as a reason for visiting,
with word of mouth / bucket list also coming through

First-time visitors —what drove them to come to NI

Advertising Word of mouth Something new / specific attraction

Iwas looking for somewhere that we hadn't
visited before within Ireland

Isaw the advertisementson TV andit looked Hearing about how cheap it waswhen
anice placeto visit compared to the Republic of Ireland

Isaw discover NorthernIreland on television Because I have heard so much about
anddecidedtogo NorthernIrelandandwaseagertosee

things myself

Change and wanted to see some historyand

meet locals

Good advertisingand great job in welcoming
people I had always wanted to visit as my friends
and family often recommendedit

Wanted to visit the Carrick-a-Rede Rope
Bridgeand Giant’s Causeway.

Had always wanted to

It was always on my bucket list

We had been looking to travel to Northern

Ireland and stay over for along time. The ”
time was right for us -1’4\ §83¥LS£4RN: 4
IRELAND _ ;39

Youmentioned that this was your first visit to Northern Ireland | What prompted you to visit for the first time? o %



And expectations are still very much being met or
exceeded -slightincrease vs. March

Those who visited NI felt their trip...

vs91% in m Far exceeded my expectations
Wave 14

(March)

m Slightly better than my
expectations

m Met my expectations

m Slightly below my expectations

m Fellfar short of my
expectations

2%

Wave15 (September) Wave 14 (March) -
»= TOURISM &

y NORTHERN %A%
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N =246 (any breakin NIin

. . . . P
2024, inc. day trips) D5. On the scale below, how did your trip(s) in Northern Ireland perform against your expectations?



Range /choice of food & drink and welcome / hospitality
highly rated

And on your recent trip(s) to NI, how would you rate the following...

= Good m Neutral m Poor = Don’t know W14 (Good)
Range / choice of places to eat and drink 60% 4} 39% 55%
Opportunities to enjoy outdoors / connect with nature 58% 39%
General range / choice of things to see and do 54% 44% 55%
e ybocked) o 49%
Valueformoney of food andcrink 39%
Value for money of accommodation 38% 50% 37%

N =316 (breakin NI D8a .Thinking about your recent trip(s) in Northern Ireland, how would you rate the following aspects?
since 2023)






Increases seen for all destinations compared to this time
last year —withincreases for short & long breaks to NI

Intentions of taking a break in the remainder of 2024 Change vs Wave13
(conducted Sept

2023)

Day trip Short break Longer break
m Northern Ireland m Republic of Ireland m Britain m Abroad ™, TOURISM "%
i NORTHERN 2%
IRELAND .
N =750 Elb/c/d. Would you consider taking a leisure day trip / short break of at least 1-3 night / longer break of at least 4 or more nights in the Republic of Ireland,

Northern Ireland or Britain in the remainder of 2024 (September to December)?



Increasesin NI trip intentions are largely down to younger
and mid age groups

Trip intentions of taking a break in NI in autumn / winter 2024 — by age

m18-34 m35-54 mb55+ Changevs Wave 13

(September 2023)
P

Day trip Short break Long break

-~ TOURISM ~%&
* NORTHERN 34
IRELAND i3

N=18-34 (240),35- EL. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, Northern Ireland or

54 (300), 55+ (210) Britain in the remainder of 2024 (September to December)? o ._ N
Green =sig. increase vs. W13 O P




Increasesin Nlintentions are being strongly driven by
families — especially those with younger children

Trip intentions of taking a break in NI in autumn / winter 2024 - by life stage

Changevs Wave 13

(September 2023)

mPre-Family  mYoungFamily  mMiddleFamily mOlderFamily = Empty Nesters

+4pps +10pps

eI ) 25%

Day trip Short break Long break

-~ TOURISM ~%&
* NORTHERN 34
IRELAND . &

N =155 (Pre), 84 (Young), 76 (Mid),  EL. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic

o : 5 .
203 (0|der)' 107 (Empty Nesters) of Ireland, Northern Ireland or Britain in the remainder of 2024 (September to December)? Green = sig, increase vs, Wi3:red =sig. decrease =




Short trip intentions for NIimprove vs. the past 2
research waves, closer to levels seenin early 2023

Status of short break —have they booked?

mBooked wmActivelyplanning mIntendtostartplanninglater = Mayormaynotplan

50% are actively planning or have booked a
trip to NI-11% of the total sample

Short break planned for
35%
24% 0 0
- —~ 0 59% 25% 26%
0 0 16%

Oct'22. Dec’22 Mar'23 Sep'23 Mar'24 Sep'24 October2024 November  December  Don'tknow ¥ ..

2024 2024 ~- ol

™ TOURISM &
iy NORTHERN %2
N=750/167 considering E'1b..W'ouId you co'nsider taking a leisure day trip / short break of1-3'nights / Ipnger brgak of 4 or more nigh.ts in'the Republic ofIreIapd, Northern Ireland or ',, . '

short break Britain in the remainder of 2024 (September to December)? / E2. Which specific month, if any, did you have in mind for your break(s) in Northern Ireland/ E3. & x

Have you booked or thought about planning this trip in Northern Ireland? s



Little changeinlongtrip intentions vs. Sept '23 - broadly
stable over past 2 years of tracking

Status of long break —have they booked?

mBooked wmActivelyplanning m=Intendtostartplanninglater = Mayormaynotplan

50% are actively planning or have booked a
trip to NI-5% of the total sample

Long break planned for

33%
0 0 189 31%
N ) h N ) | .

October2024 November December Don'tknow

Oct'22 Dec'22 Mar'23 Sep'23 Mar'24 Sep'24 2024 2024 "

™ TOURISM &
N =750/ 66 considering Elb. Would you consider taking a leisure day trip / short break of 1-3 nights / longer break of 4 or more nights in the Republic of Ireland, Northern Ireland or Britain in the / ;
long break coming months (September to December)/ E2. Which specific month, if any, did you have in mind for your break(s) in Northern Ireland/ E3. Have you booked or thought o st

about planning this tripin Northern Ireland? =y



Repeat visits are driven by enjoyment of attractions,
experience of scenery; mentions of people / shopping too

What prompted people to take another trip

Scenic beauty and nature Previous positive experience Sightseeing and attractions

Beautiful countryside. Ienjoyedit the lasttimeIwas there but did Would like to see Belfastand go on the
not have enoughtime Titanic tour

[think the sceneryin NIis superb

: After my last trip, Iwantto goagain
Ilike the food, culture,and the scenery. It's Y P 9999

beautiful

Love the people and the sceneryis

_ breathtaking
Shopping | tuertivesene phusandsiizaitne

Really enjoyed my previous trip

Shopping for Christmas It's a beautiful place thatIlove visiting

Good value and chance for shopping too

seelasttime

To goshoppingasI've heardit's cheaper Lovely people and great atmosphere "
™, TOURISM %
i NORTHERN 2%

IRELAND ;39
CB1. Youmentioned you plan to take another trip in Northern Ireland in the next 6 months. What has prompted you to take another trip in Northern 5§
Ireland? &




Fun overtakes relaxation as top trip motivation for
coming months —although top 3 remain the same

Trip motivations (long and short combined)

33% . .
W15 o To have dedicated timetobond
s roraer [ with famil o frends
w13 [

To escape and get away fromit all Toenjoy / discoveranew part

of NIThave not visited before Active Maximisers more likely to
be travelling to NI to take their
To take my childrento aplace kids somewhere they will enjoy

Torelaxand unwind they will enjoy (229%)
Open-Minded Explorers more
likely to want to relax and

1 0,
Aplace/ destinationin Ll (£ 06s) Orio|ss

Northern Ireland Iam really attending a specific event
familiar with (22%)

To visit a specific attraction Totry something new

To enjoy stayinginreally nice
accommodation

To enjoy a luxurious experience

To enjoy great food and drink / pamper myself

To take advantage of an attractive 19% Toattend an event / festival
special offer foraccommodation oW 14%

-~ TOURISM ~%&
: NORTHERN %
IRELAND s

E4a. Thinking about your upcoming trip(s) in Northern Ireland, which of the following are the three most important .
motivations for taking the trip? o

N =145 planning long or short break
(excl. *may or may not plan”)



Increasein people stayinginlarge / family hotels -
although self-catering also grows

Where staying (combined) Wi3(Sep23): Who travelling with (long & short combined)

Wi3 (Sep23):

Partner / spouse 44%
Immediate family 40%
Friends 26%

Larger hotel (100 + rooms) 30% K

Medium-sized hotels (51-100 rooms) 25% EEZ

Family hotels (1-20 rooms) LN 18%

B&Bs 22% WV

Self-catering 20% W%

With friends/relatives W 8%

Guesthouse WA 13%

-~ TOURISM ~%&
: NORTHERN %

N =145 planping long orshort ) ES. Who do you intend on travelling/sharing your holiday(s) with? / E7. Thinking about your upcoming break(s) in Northern Ireland, what type of k>
break (excl. “may or may not plan™) accommodation do you expect to stay in? o




Other than Googling, accommodation websites and
recommendations are the main way to research trips

How they plan to research their trip

Google search 52%
Hotel/accommodation websites 29%

Recommendations from friends and family 25% Booking.comis again the

) main choice of comparison
Online travel forums P

site—76% doingresearch
via this site.14% are doing
research via Trivago

Travel comparison website 24%

Social media platforms 22%
Official tourism websites 21%
Travel blogs and vlogs 12%

Travel agentrecommendations 8%

Guidebooks #7> TOURISM "%
i NORTHERN 3.2
N =145 planning long or short break E10. And where do you plan to research accommodation, activities, travel, etc. for your upcoming trip in Northern Ireland? / E10b. You mentioned you plan ;
(excl. “may or may not plan”) to use a travel comparison website to research your upcoming trip in Northern Ireland. Which website do you plan to use?




Laid-back / coastal holidays are on the up vs. September
2023 - although city breaks remain the main trip type

Type of break preferred Type of trip preferred
- - Vs 55%
Laid back holiday s
Coastal ;22_;35%
. Vs 31%
A bit of both w1z
Lakeside ';,2.,5%
Exciting holiday o
Rural vo16%
wis
™~ TOURISM 4
iy NORTHERN %2
IRELAND _ ;d¢
N =145 planning long or short break / ,_

Ele. Which of the following destination types would you consider for your next tripin Northern Ireland?/ E6. Thinking about your upcoming

(excl. “may or may not plan”) trip(s) in Northern Ireland, what type of trip would you prefer?



Increasein NIlong break intentions. ROI trips also see a
spike vs. Sept 2023; trips abroad remain stable

Intentions of taking a break in January — April 2025 Wave15vs Wave13
(conducted Sept 2023)

23% | 23%

Day trip Short break Longer break
= NorthernIreland = Republic of Ireland w Britain m Abroad ™, TOURISM ™
s NORTHERN A
IRELAND X

N=750 E24a. Would you consider taking a leisure day trip in the Republic of Ireland, Northern Ireland or Britain in winter/spring 2025 (January to April)?



City break consideration also down slightly for early 2025,
with lakeside / rural breaks onthe increase

Amount of short break planned

mBooked wmActivelyplanning mIntendtostartplanninglater mMayormaynotplan

Type of break considered

. W Vs79%
2%
Vs 46%
Coastal Wiz
Amount of long break planned
Lakeside Vs 21% mBooked mActivelyplanning m=Intendtostartplanninglater = Mayormaynotplan
wi3
vs 20%
Rural W13

-~ TOURISM ~%&
: NORTHERN %
IRELAND i3

N=182 cons.idering long or E24c. Which of the following destination types would you consider in winter/spring 2025 (January to April)? E25 Thinking about the short/long trip(s) you said you would
short breakin early 2025 consider for in winter/spring 2025 (January to April) in Northern Ireland, have you booked or thought about planning this short/long trip? B




Trip abroad intentions are stable vs. September 2023.
Most trips planned during school holidays / early spring

When trips abroad are planned for
October 20%

of total sample are considering a break November 13%
abroad in the next 6 months
(vs.54% W13) December 20%

January 16%

. . ) February 16%
of this cohort are actively planning or have

booked their trips

March 216
(vs. 58% Wi2) ore ¢

April 24%

..
~™ TOURISM %
N = 403 considering E14. You mentioned that you are considering taking a break abroad in the next 6 months (September to April). Have you booked or thought about planning this trip f_ ;i
trip abroad abroad? / E14b And in which of the following months are you likely to take a holiday or short break abroad in the next 6 months (September to April)?







Value for money net score sees a slight drop vs. March
2024

. Net Score
Value for money perceptions

Poor value for money Good value for money Sep ‘24 Mar ‘24 Sep ‘23

(W15) (W14) k)
+63

»™, TOURISM "%

*VFM Net Score is calculated by subtracting the % who rated poor VFM from the % who rated good VFM, - ~ NORTHERN By M

L.e.if33% rated a market as poor VFMand 23% rated it as good VFM, the Net Score would be -10. IRE'_ AND e -

N =750 AP 5

C1. When thinking of the following places as tourism destinations, to what extent do they offer value for money? -



Alcohol and accommodation drop back in terms of VFM
perception —may be contributing to overall dip

Why they think NIis poor or good value for money as a holiday or short break destination
Reasons they think NIis poor Reasons they think NIis
value formoney good value for money

Net score

Sep ‘24 Mar‘24  Sep ‘23
Shopping 21% 46% +25% +27% +32%
Public Transport 14% 27% +13% +16% +16%
Alcohol 26% 28% +2% +16% +0%
Meals out 36% 33% -3% 0% +5%

Paid attractions 27% 23% -4% -3% -3%

Petrol / Diesel 27% 20% -7% -7% -17%

Accommodation 44% 30% -14% -8% -8%

Paid Activities 24% 17% -7% -9% 6% @8

™ TOURISM ~&
*VFM Net Scoreis calculated by subtracting the % who rated poor VFM from the % who rated good VFM, NORTHERN K .‘;w

N =750 IRE[AND P - ;.‘
C3. Which of the following do you think represent poor / good value for money when it comes to Northern Ireland as a short break or holiday destination? .o z
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Cost remains at the forefront of people’s minds when it
comes to barriers to travelto NI

What could stop them going to NI
NB some additional options
were added for this wave so
scores are not directly
comparable

Cost of living increases

Cost of accommodation

Personal finances

Cost of eating out / drinking ABCls more likely to say NIis

too similar to ROI (16%)

Weatherin Northern Ireland

Prioritising trip(s) abroad LY EIgyZia 18-34s more likely to mention

Cost of activities cost of livingincreases (50%)

m Sept-24
Cost of fuel Over-55s more likely to

Limited available annual leave mention weatherin NI (33%)

NorthernIrelandis too similar to the Republic

Prioritising trip(s) in the Republic of Ireland

-~ TOURISM ~%&
: NORTHERN 7
IRELAND .

N=750 FO. Which, if any, of the following factors do you see as potential barriers to you taking a short break or holiday in Northern Ireland in the next six months?



The vast majority are still affected negatively by the cost-
of- living crisis, but no change in overall number

Extent to which people feel they will be financially affected by cost-of-living increases in coming months

I expect to be significantly negatively
affected

I expect to be slightly negatively
affected

I'do not expect to be negatively

affected
»™, TOURISM &
mW13(Sep) =W14(Mar) mWi5(Sep) y NORTHERN %3
IRELAND ;e
N =750 F1. To what extent do you expect to be financially affected by cost of living increases in the coming months? T



While there is still significant negativity about the
situation in coming months, many think things are settling

How the cost-of-living situation will change in next few months

The worstis stillto come
Things are going to stay the same

The worst has passed

-~ TOURISM %
: NORTHERN %A
= W13 (Sep) =WI14(Mar) mWI5(Sep) IRELAND

N=750 F2. Over the coming few months, how do you think the cost of living crisis is going to change in Republic of Ireland / Northern Ireland?




Increasesintravellingless vs. Sept 2023 and interest in

deals also grows

Things people are more likely to doin relation to short breaks/holidays compared to this timelast year

Go to acheaper destination abroad

Spend less while on holiday

Place moreimportance on deals and packages
Take fewer holidays

Take shorter holidays

Take just one holiday this year, instead of multiple

Not travel at all

Takeashort break / holiday in ROIinstead of a holiday
abroad

Take ashortbreak / holiday in NI instead of a holiday abroad

None of the above

30%

34%
32%

Women are more
likely to say they’ll
take a cheapertrip
abroad (38%),as are
ABC1 (36%)

m W13 (Sep '23)
m W15 (Sep '24)

Families more likely
to take fewer holidays
(27%), while pre-
family are more likely
tonottravel atall
(23%)

-~ TOURISM ~%&
. NORTHERN:

IRELAND ;i3

N=750 F6. Compared to this time last year, which, if any, of the following are you more likely to do in relation to holidays and short breaks? o - :




Doing fewer or free activities and spending less on eating
out are main ways to combat cost-of-living on a day trip

Things people consider doing as a result of cost of living crisis when taking a day trip to NI

Look for more "free things" todo

Spend less on eating out

Do fewer activities

Travel closer to home

Choose a cheaper method of travel

Visit fewer attractions

Iwon't take any day trips at all

The cost of living crisis won't affect my island of Ireland day trips
atall

45%

= W14 (Mar)

m W15 (Sep)

Those planningday tripsin NI are
more likely to say they’ll spend less
on eating out (46%) and look for
more free things to do (56%)

18-34s more likely to choose a
cheaper transportmethod (26%)

Over-55s more likely to take no day
trips atall (25%)

-~ TOURISM ~%&
: NORTHERN:

N =750

F7.Which of the following would you consider doing as a result of increases in cost of living if planning a day trip in Northern Ireland in the next few months? o

IRELAND 5




People are less likely to be doing things / going out as we
head into autumn

Things people are more/less likely to be doing this autumn/winter period

Going for walks / hikes

Visiting free attractions

Taking public transport

Visiting family / friends

Usingthe car

Short break / holiday at home
Goingto events / festivals / concerts (e.g. music, theatre, arts)
Visiting cultural / tourist attractions
Short break / holiday away

Eating outinrestaurants

Visiting paid attractions

Going to pubs / bars

Engagingin paid activities

38% 43% 11%
34% 41% 14%
22% 37% 19%
21% 55% 20%
11% 51% 26%
11% 36% 40%
11% 29% 42%
10% 38% 36%
10% 37% 45%
8% 27% 59%
7% 26% 52%
6% 27% 55%

m Doing this more than this time last year
m Doingthis less than last year

m Doing this the same amount as last year

27%
20%
3%
1%
-15%
-19%
-31%
-26%
-35%
-51%
-46%
-45%

-49%

30%

25%

3%

11%

-9%

-20%

-27%

-19%

-29%

-41%

-39%

-39%

-40%

NETW15 NETWI14

&

N =750

*~, TOURISM

5 NORTHERN v

IRELAND

F8.Compared tothistimelastyear, which of the following are you likely to be doing more or less of over this autumn/winter period (Sep to Dec)?







Summary - ROI Market

- ROI trips takenin NIin 2024 vs 2023 remain largely stable, with significant increases in ROl domestic trips

ROI trips takenin NIin 2024
stable vs. 2023; experiences still
positivein NI

NIand ROI trip intentions also
increase

Increase especially seen among
younger cohort

Cost of living remains anissue,
but NI rated a better VFM
destination than ROI and GB

(up 6pps to 51%) and trips abroad ROI and abroad (up 13pps to 54%).

Day trips takenin NI remain highest among 18-34s and short / long breaks highest among 35-54s. There
was a slight increase in the number saying their NI trips met or exceeded expectations, with food and drink
appearing to drive this —increases in scores for range and value for money.

Increasesin NItrip intentions for the end of 2024 — up 4pps for short breaks, to 22%, and up 3pps for long
breaks, to 9%. These represent a recovery after we saw notable dips inintentions in previous waves.
Increasesin NItrip intentions for early 2025, notably for long trips (up 5pps to 14%). There appears to be a
general increase in appetite for trips on theisland of Ireland, with ROI trip intentions also increasing for the
rest of 2024 and into early 2025. Trip abroad intentions have stabilised after a continued spell of growth.

Growth in NItrip intentions driven by anincrease among younger cohort (18-34s) for both short and long
trips; those with kids under 5in particular, see significant increases.

Types of trips planned change slightly vs. this time last year; more of a focus on laid-back holidays and
coastal trips, although city breaks remain the dominant type of trip planned.

Despite some slippagein value for money perceptions of accommodation and the cost of eating out,
consumers in both markets continue to rate NI as a better value for money destination than ROI and GB.

Despite trip intentions improving for NI and ROI, cost-of-living concerns have not abated significantly —86%

still expect to be impacted to some extent, and 50% predict that the worst is still to come. In terms of how
this willimpact holidays and short breaks, there is a slight increase in the number saying they won't travel at
all, as well as anincrease in the number mentioning they will place animportance on deals and packages.

- When considering day trips, around half said they would look for more free things to do. There is also an

increase in both markets in the number saying they will spend less on eating out.

- TOURISM ~%
. NORTHERN 7K
IRELAND 3]
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