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¢ Overnighttrips taken by ROIresidentsin NIin the first nine months of
2025 increased by almost one-third compared with the same period
in 2024. This was driven by significant growthin holiday visitors, as
well as a positive performance for those here on business and visiting
friends and relatives, compared with January-September 2024.

* ThestrongROIto NI performance and weaker ROl domestic pictureis
possibly linked to the ongoing perception amongst ROI residents that
NI offers better value for money than ROIand GB, with research
indicating theimpact of cost of living weighed heavily on the Irish
consumer this year.
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