
Northern Ireland Tourism Performance Q1 2024 At A Glance
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Average Spend per Night

£76.14

Average Length of Stay

3.2 Nights

-4% vs Q1 2023 No Change vs Q1 2023 No Change vs Q1 2023

+4% vs Q1 2023 -1% vs Q1 2023 +5% vs Q1 2023

Number of Trips 
by Reason for Visit 

vs Q1 2023

Holiday VFR Business Other

+3% -17% +1%

Number of Trips 
by Market 
vs Q1 2023

NI ROI GB Other

-7% -15% +3%

+149%

+18%
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