
Using Google 
To Market 

Your Tourism 
Business



Aims

ǒ Improve your Destinations Profile, Ranking and 
Leads 

ǒ Google Maps / Google My Business
ǒ How to get extra Organic Traffic
ǒ Spend 2-5 hours per month to get an ROI from 

today
ǒ Have a great understanding of how Google 

products works



Why Focus on Google?
Nine Products - One Billion Users
͛ Google Photos

͛ Android

͛ Chrome

͛ Gmail (1.5 Billion Users ͅ October 2018) 

͛ Google Drive

͛ Google Maps (More than 1 Billion per month Sͅept 2019)

͛ Google Search (More than 7 Billion searches per day ͅ Oct 2019)

͛ Google Play Store 

Å YouTube (2 Billion Monthly Active Logged in Users - August 2019)





Sales and Leads



Audit Your Business 
Profile in Google

Do you own page 1 in 
search for your brand? 



Google Maps:
Fifteen Years Old



Benefits of Focusing on Google Maps

ǒ Easy to use iͅmmediate access to customers ͅ no need 
to worry about traffic

ǒ Encourages customers to book directly with you nͅot 
through 3rd party booking agents.

ǒ Consider Google as an OTA Oͅnline Travel Agent like 
Booking.com, etc. But also as a social network!

ǒ NAP Nͅame Address Phone Number cͅritical for many 
reasons

ǒ https://marketingkit.withgoogle.com/ - Posters for 
window, social media posts available to print



Optimised 
Google
Search



Optimised 
Google
Search



Examples



Examples


