How to get the most from
your listing

When submitting your listing for the Discovernorthernireland.com website, it
is important to ensure that you provide as much information as possible for
the prospective visitor. Providing useful, relevant information could mean the
difference between someone visiting your venue or booking a tour or
accommodation. Your product entry will have international exposure on
Tourism Ireland’s website Ireland.com, therefore you should also consider
this visitor when providing the content. Some best practice profiles are
detailed below.

Search on discovernorthernireland.com
The search function of www.discovernorthernireland.com works similar to how a search engine
would work and is keyword based. Every search could potentially return a different set of results
e.g. when Bed and Breakfasts in Downpatrick is searched for on the homepage the system
looks for these keywords in the name of your property, location and description and if found then
your property will appear high in the returned search results. It is therefore highly recommended
that you update your description so that all relevant locations, type of product and key features are
included in your copy. Lists of keywords in your narrative will be removed as this is not a good
experience for the visitor.

Imagery
Provide strong, good quality imagery to really sell your accommodation/venue. Provide images in
a landscape format and aim to feature both interior and exterior shots. Try and keep your total
number of images to 9 which will provide a good overview and flavour of your product.

General Information
Ensure you provide a good quality overview of your business and promote the key highlights,
making visitors fully aware of what they can expect.
Provide details of opening dates and times (if applicable), entry prices (if an attraction) or
accommodation rates (if an accommodation provider) and booking information. Please keep this
information up to date in order to avoid disappointing your visitor. Your entry will have
international exposure therefore spelling days of the week in full and using 24 hour clock is helpful
to them.
Please see example below of a good entry:

Contact details, bookings and Social Media links
Your entry is your shop window for your product so including more details for how the visitor can
find out more will help to convert them to a booking or visit to your experience. The contact details
are a way of doing this by including the address of your property, attraction, tour pick up point or
venue of the event, the telephone number and email address. If you have a website which would
provide the visitor with more information please add this and a real time booking link to allow the
visitor to make a booking.
You also have the opportunity to provide links to your Facebook and Twitter pages if you have
them, so your feed from these channels will be displayed, examples below.

Facilities
There is a detailed list of facilities for you to select which are applicable for your premises, such as
parking available, free WiFi, toilets etc.

